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DenizBank Financial Services Group

A service network reaching all segments of society > In addition to
DenizBank, DenizBank Financial Services Group has eight domestic and
two international financial subsidiaries; a branch in Bahrain and EuroDeniz
Off-Shore Bank Ltd., an off-shore banking subsidiary in the Turkish Republic
of Northern Cyprus. DenizYatinm Securities, Ekspresinvest Securities,
Deniz Investment Trust, Deniz Portfolio Management, DenizTUrev Securities,
Denizleasing, DenizFactoring, Deniz Life Insurance, Intertech and
DenizKultdr are the Group's domestic companies, and DenizBank AG and
DenizBank Moscow are its international subsidiaries.

Possessing a service network that reaches all segments of society
throughout Turkey, DenizBank and Denizbank Financial Services Group
empower both individual and corporate customers carrying out financial
transactions on the internet and all over the world.

BANKING SERVICES

DENIZBANK

DENIZBANK AG (VIENNA)

DENIZBANK MOSCOW (MOSCOW)
EURODENIZ OFF-SHORE BANK (NICOSIA)

INVESTMENT BANKING AND BROKERAGE SERVICES

DENIZYATIRIM SECURITIES
EKSPRESINVEST SECURITIES
DENIZTUREV SECURITIES

DENIZ INVESTMENT TRUST

DENIZ PORTFOLIO MANAGEMENT

LEASING AND FACTORING SERVICES

DENIZLEASING
DENIZFACTORING

INSURANCE SERVICES
DENIZ LIFE INSURANCE

INFORMATION TECHNOLOGY SERVICES
INTERTECH

CULTURAL SERVICES
DENiZKULTUR

e



Section 1 Introduction

Consolidated Financial Highlights

Total Assets (YTL million) Shareholders' Equity (YTL million) Net Income (YTL million)

Summary Financial Highlights

(YTL million) 2007 2006* 2005 2004** 2003**
Government Securities*** 293 199 107 1,489 1,359
Net Loans**** 13,412 8,899 6,252 3,214 2,148
Subsidiaries 4 4 122 132 174
Net Fixed Assets 183 145 145 136 103
Total Assets 18,647 14,705 11,986 8,072 6,353
Deposits 10,822 8,944 7,019 5,109 4,016

Time 8,269 6,877 5,460 4,045 3,166

Demand 2,553 2,066 1,558 1,064 850
Borrowings 3,363 2,701 2,625 1,028 405
Shareholders' Equity 1,678 1,354 1,112 873 597
Paid-in Capital 316 316 316 316 202
Non-cash Loans 4,740 4,211 3,211 2,496 2,249
Interest Income 2,057 1,525 1,028 859 728
Interest Expense (1,144) (795) (501) (458) (513)
Net Interest Income after Provisions 782 636 459 316 161
Non-interest Income 387 358 339 290 302
Non-interest Expense (827) (652) (561) (469) (340)
Net Income 341 342 231 137 123
Capital Adequacy Ratio 13% 14% 15% 18% 18%
Return on Equity 23% 28% 23% 19% 22%
Number of DenizBank Branches 320 262 236 199 170
Number of Employees 7,577 6,342 5,724 4,912 3,609
Number of ATMs 433 349 301 199 165
Number of POS Terminals 63,288 52,582 38,619 22,442 6,355
Number of Credit Cards 1,220,538 1,508,525 1,380,869 860,111 641,863

All financial figures presented in the text of this annual report are extracts from the audited consolidated financial statements prepared
in accordance with Turkish Accounting Standards and Turkish Financial Reporting Standards. (See Independent Audit Report-Section
Three-Accounting Practices).

All financial figures are extracts from audited consolidated financial statements prepared in accordance with Accounting Regulations
No. 15 and No. 17 published by the Banking Regulation and Supervision Agency.

*** Securities portfolio based on current market prices.
“***Includes Factoring and Leasing Transactions Receivables.
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DenizBank's...

Mission
DenizBank's mission is to maximize the satisfaction of its employees, customers and
shareholders with its market position, its image and its corporate qualities.

Vision

DenizBank's vision is to become one of the top five banks in Turkey through sustainable
and profitable growth and to be the most powerful partner in the global financial
environment in the region consisting of the Middle East, Caucasus, Balkans and CIS
countries.

Ratings of DenizBank by
International Rating Agencies

Moody's Investors Service

Long-term Foreign Currency Deposits B1
Outlook Stable
Long-term Local Currency Deposits A3
Short-term Local Currency Deposits Prime-2
Outlook Stable
Financial Strength C-
Outlook Stable

Fitch Ratings

Long-term Foreign Currency IDR* BB
Short-term Foreign Currency B
Outlook Stable
Long-term Local Currency BBB-
Short-term Local Currency F3
Outlook Stable
Individual C
Support 3
National AAA (tur)
Outlook Stable

*IDR: Issuer Default Rating
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Dexia in Brief

Universal banking > Dexia is a European bank and
the world leader in local public finance. Dexia is one
of the top 15 banking groups in the euro zone with
a stock market capitalization of EUR 20.3 billion and
35,500 employees in 37 countries as of December

31, 2007.

Group Profile

Dexia is a European bank and the world
leader in local public finance. Dexia is one
of the top 15 banking groups in the euro
zone with a stock market capitalization of
EUR 20.3 billion and 35,500 employees in
37 countries as of December 31, 2007.

A Unique Model

in the Banking Sector

Two Pillars

Dexia's future is built on two pillars: its
Universal Banking business in Europe and
world leadership in Public/Project Finance.

Dexia intends to expand its Universal Banking
business beyond its traditional markets of
Belgium, Luxembourg, Slovakia, and Turkey
to become a top-level European player while
building upon its global leadership in
Public/Project Finance to expand
geographically.

Dexia is confident that it can deliver
exceptional operational and financial results,
including a dividend per share increase of
at least 10% per annum, one of the Group's
objectives announced in September 2006.

Financial Stability

Dexia has vigorous yet prudent growth plans
which adhere to its core values for managing
risk and maintaining financial stability. The
Group maintains the highest standards for
underwriting, risk management, operational
discipline and product performance.

Dexia has one of the highest credit ratings
in the banking industry. The Group's principal
banking entities -Dexia Crédit Local, Dexia
Bank and Dexia BIL- are all rated
AA/Aa1/AA+; three of Dexia's European
subsidiaries issue Triple-A rated secured
bonds; and FSA, one of the world's three
largest bond insurers, is a Triple-A rated
company (recently affirmed).

4 DenizBank Financial Services Group
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Long-term Commitment to Group Values
Dexia has made a long-term commitment to
the needs and well-being of its customers,
the harmonious development of society,
protection of the environment and sustainable
growth. Dexia expresses its unique corporate
culture through its motto - the short term has
no future. This well describes our approach
to the concept we use to manage our
business lines.

Dexia's actions and goals are driven by the:
e Ambition to constantly improve operational
and financial performance while adhering to
our social and environmental values,

e Respect for all, including customers,
shareholders, employees, suppliers, and
other stakeholders in our businesses,

e Passion for innovation that allows us to
meet our goals while contributing to the
society.

Dexia's Business Lines

Public/Project Finance and Credit
Enhancement

Over the last decade, Dexia has become the
world leader in Public/Project Finance. Dexia
operates in more than 30 countries including
France, Belgium, Italy, North America, Mexico,
Germany, Spain, the UK, Scandinavia,
Switzerland, Austria, Slovakia, Poland,
Romania, the Czech Republic, Australia,
Israel, Bulgaria, Hungary and Japan.

Dexia meets the financing needs of local public
administrations and other public services
through direct loans, signed commitments,
liquidity guarantees and the purchase of their
securities. The Group offers its customers a
full range of products that include structured
loans and debt management.

Dexia deploys its know-how to project finance
across the globe while adhering to highly
selective policies in line with the Group's risk-
management standards. Dexia focuses on
transportation, environmental and other

essential infrastructure projects as well as the
renewable energy sector. The Group finances
corporate borrowers in countries where it is
active in Universal Banking, such as Belgium,
Luxembourg, Turkey and Slovakia.

Through its U.S. subsidiary Financial Security
Assurance (FSA), Dexia provides credit
enhancement for municipal bonds,
infrastructure projects and asset-backed
securities. Today FSA occupies a dominant
position in the U.S. municipal bond insurance
market.

Retail Financial Services

Offering a wide range of banking and
insurance services to more than six million
customers, Dexia is a leading European retalil
bank with a focus ranging from individuals
to small and medium-sized companies in
Belgium, Luxembourg, Slovakia and Turkey.

Dexia is one of the top retail banks in Belgium
and Luxembourg and has a local bank in
Slovakia. Dexia's DenizBank is the sixth-
largest privately owned bank in Turkey.
Supplying all the life and non-life insurance
products sold in the retail networks of the
Group in Belgium and Luxembourg as well
as in France, Dexia Insurance Services are
a major provider in these countries.

Dexia is also a major private banking services
provider through various entities, including
joint ventures operating principally in
Belgium, Luxembourg, France, Spain,
Switzerland and Denmark.

Treasury and Financial Markets

Dexia's principal businesses give the Group
a strong presence in the capital markets,
where it funds and manages the Group's
balance sheet and structures sophisticated
products and solutions for the clients of
various business lines. In addition to
providing support to the entire Group, the
Treasury and Financial Markets business
segment generates substantial earnings.



Asset Management

Dexia Asset Management is a top-tier Western
European asset manager with a complete
range of investment vehicles from traditional
and alternative funds to socially responsible
investments-an area in which Dexia is a
leader. Dexia specializes in the management
of mutual funds and institutional and private
mandates.

Dexia Asset Management operates through
offices in Brussels, Luxembourg, Paris and
Sydney, and via locally organized client
relationship teams throughout Europe, the
Middle East and Australia.

Investor Services

RBC Dexia Investor Services was created in
2006 as a joint venture with Royal Bank of
Canada to offer its expertise in global custody,
fund and pension administration and
shareholder services to institutions around
the world. The company ranks among the
world's top 10 global custodians and does
business in fifteen countries on four
continents.

Dexia's Key Figures as of

December 31, 2007
Balance-sheet Total EUR 604.6 billion
EUR 2,533 million

Net Income-Group Share

Earnings Per Share EUR 2.18
Tier 1 Ratio 9.1%
Return on Equity 17.8%
Cost-income Ratio 55.6%

Amendments to the Articles
of Association during the
Year

Articles 17, 20, 22, 25 and 28 of the Articles of
Association were amended pursuant to the
approval of the Ordinary General Assembly
dated March 23, 2007.

Shareholding Structure, Paid-
in Capital and Changes

DenizBank's shareholding structure and the
shareholding structure of real person(s) as
ultimate controlling shareholder(s) are
presented in the table below. DenizBank's
shareholding structure does not contain any
cross-shareholdings.

There was no change in DenizBank's paid-in
capital during 2007.

Shares Held by the
Management

DenizBank's President and CEO Hakan Ates
and Board Members Cem Bodur, Ayfer Yilmaz
and Mustafa Tinas Titiz each own 5,000 shares,
corresponding to 0.000002% of the Bank's
capital.

Shareholding Structure of DenizBank*

Shareholders Number Nominal % of
Dexia Participation of Shares Value (YTL) Shares
Belgique SA 315,491,204,950 315,491,205 99.81
M. Cem Bodur 5,000 5 0.00
Hakan Ates 5,000 5 0.00
Ayfer Yiimaz 5,000 5 0.00
Mustafa Tinas Titiz 5,000 5 0.00
Publicly Traded 608,775,050 608,775 0.19
Total 316,100,000,000 316,100,000 100.00

(*) As of December 31, 2007
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Message from the Chairman

| am very pleased to report the second
year that DenizBank completed with Dexia
as its partner has resulted in continued
success. As it has done since its inception,
the Bank continued to display rapid but
healthy growth this year, strengthening its
position in its customer segment and
continuing its notable financial performance
by adding areas such as public finance to
its operations.

In world economic history, 2007 will be
remembered for the record losses in the
value of the US dollar, steep price increases
in oil and other major commodities, and
perhaps most importantly, the mortgage
credit crisis that originated in the United
States and led to a loss of confidence and
a liquidity crunch that particularly affected
the banking systems of developed
countries. Turkey was not significantly
impacted by this crisis that deeply
undermined the global markets thanks to
its continued implementation of proper
macroeconomic policies. Undoubtedly, the
absence of the widespread use of
derivative products and mortgage credits
in Turkey also played a role in the relative
calm of its markets. Turkish banking system
did not lose any ground in 2007, it further
proved its stability when leading Turkish
banks provided liquidity support to the
banks in developed countries grappling
with the mortgage crisis.

Foreign capital inflows into the banking
system continued and the share of
foreigners as part of the total assets rose
to 14%. As a result of the entry of foreign
banks into the system bringing significant
amounts of capital, banks further
strengthened their financial structures and
enhanced the durability of the economy
against crises with successful risk
management and strong capital structures.
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Target 2009 > In 2009, DenizBank's net income
contribution to the Dexia group is targeted to be
over 5% in public and project finance, approximately
20% in personal retail services and around 10% in

total net profits.

Turkey has successfully taken advantage
of the global growth and liquidity surplus
of the last few years. Thanks to the
measures it has taken to ensure fiscal
stability and a high growth rate, the country
has become the 17th largest economy and
the 16th largest recipient of foreign direct
investment. The goal in front of Turkey now
is to ensure that these favorable
developments are sustainable. The
slowdown that the global economy will
undergo in 2008 and beyond is going to
be a challenge that Turkey will have to
overcome. A lower growth rate, an increase
in the unemployment rate, and a slowdown
in foreign direct investment, as well as the
deceleration in export growth, are some
potential upcoming developments.

In order to maintain its growth rate, Turkey
needs to follow proper macroeconomic
policies, maintain its structural improvement
by undertaking social security, legal, tax
and labor reforms, and support long-term
foreign capital inflows by continuing its
privatization efforts. The Turkish economy
can easily overcome the hurdles it may
encounter in the future if it follows these
practices. Turkey has many safety valves
to protect it against potential economic
difficulties. Its strong banking system and
competitive global power in manufacturing
and services industries are locomotives of
the economy, and its young,
entrepreneurial, and well-educated
population provide a positive, dynamic
force.

The commitment of our majority shareholder
Dexia to DenizBank creates strategic value.
While transferring this value to our economic
shareholders, we are targeting further
growth in public and project finance,
seeking to provide global leadership in this
segment. Already “the address” for all of
the needs of the public sector, Dexia, via
DenizBank, began to provide debt
management, project finance, insurance,
wealth management, payments, credit
development, long-term credit, short-term
credit, structured credit services and capital
markets solutions to the local public sector
in Turkey. Expansion of the universal
banking franchise network is also among
our plans for the future.

To further these goals, we are bringing
Dexia's global expertise in universal banking
and public and project finance to Turkey,
creating a leading financial group that
serves these segments in Turkey and the
surrounding region. In 2009, DenizBank's
net income contribution in public and project
finance segments to the Dexia Group will
be over 5%, around 20% in personal retall
services and approximately 10% in total
net profits.

Within the next three years we are planning
to launch approximately 200 new branches
and hire 4,000 new personnel for
DenizBank's retail and SME banking
segments. Dexia will provide significant
support for the Bank to enable it increase
its revenues and expand its product portfolio
in mortgage credit, insurance, wealth
management and private banking areas.

Being a member of the Dexia Group
provides DenizBank with enhanced
competitive power in corporate and
commercial banking segments, as well as
higher-volume and cheaper funding
opportunities. The synergy the Group
provides will also lead to more effective
utilization of the international correspondent
bank network. As a result of access to
Dexia's customer network, DenizBank is
able to offer our customers a more extensive
product portfolio. This increases the Bank's
capacity to create new business
opportunities..

A bank's most important asset is its human
resources and our achievements are a
reflection of our employees' exceptional
qualities. Their dedication to our bank and
high level of motivation has built true team
spirit, one of DenizBank's primary corporate
values and the single most important factor
in our achievements. | would like to take
this opportunity to sincerely thank all of my
colleagues individually. | also extend my
thanks to our valued customers and
business partners and hope that we are
worthy of their trust.

Dirk Bruneel
Chairman of the Board of Directors



Section 1 Introduction

Message from the
President and CEO

It gives me great joy to see DenizBank
today with a global bank as its partner,
standing tall among the top rank of Turkey's
leading banks. From now on, DenizBank's
goal is to move beyond its national
boundaries and become a regional player
in various areas of operation. Thanks to
the surge provided by Dexia, | am confident
that we will witness much greater
achievements in the near future.

DenizBank maintained its robust asset and
shareholders' equity growth in 2007. Based
on our year-end consolidated financial
statements, total assets grew 27% over the
previous year to YTL 18,647 million (EUR
10,930 million) and our shareholders' equity
increased 24% to YTL 1,678 million (EUR
984 million). As yet another indication of
our continued healthy growth, net profit
reached YTL 341 million (EUR 200 million).

| would like to summarize our successful
operations by the products and services
we offer in 2007:

Loans

Total loans grew 51% during the past year.
Loans to small and medium-sized
enterprises (SMEs), one of the growth
segments that we focus on, registered 69%
growth. The retail banking segment which
serves personal customers and consumer
loans excluding credit cards, increased
by 52%. Consumer loans grew 51% in

8 DenizBank Financial Services Group
Annual Report 2007



Continued growth > Based on our year-end

consolidated financial statements, total assets grew

27% over the previous year to YTL 18,647 million
(EUR 10,930 million) whereas our shareholders'
equity increased 24% to reach YTL 1,678 million

(EUR 984 million).

2007, a result of campaigns for loans with
a term structure tailored to the needs of
individual consumers and that were
designed to appeal to specific institutions
and occupational groups. Commercial
segment loans grew 64% as a result of our
newly launched commercial centers and
corporate loans showed an increase of
33%.

We will maintain the strong surge we have
achieved through innovative and creative
products in credit cards as well as other
retail banking products and services. We
will continue to increase the share of loans
allocated to the retail and small-enterprise
segments as a percentage of the total loans
in the coming years. With the loan volume
reaching YTL 5,623 million in these
segments at the end of 2007, we have
made significant progress towards
achieving this goal. As of the end of this
year, revenues from retail banking, SME
banking and credit cards constituted 51%
of our total revenues.

Presently we are trying to utilize all possible
resources in order to serve the financing
needs of our customers in all business lines.
Within the scope of the framework
agreement signed with the EIB (European
Investment Bank) in July 2007, DenizBank
procured a EUR 250 million loan, of which
EUR 150 million is for meeting financing
needs of small and medium-size enterprises
and EUR 100 million committed to the
financing needs of commercial and
corporate customers.

In 2007 we continued to expand our
commercial and corporate banking
customer base by focusing on sectors that
we considered to be niche markets. A
strong supporter of the maritime sector
since its inception, DenizBank was named
the “Shipping Financier of the Year” at the
“Lloyd's List Turkish Shipping Awards”,
organized for the first time this year by
Lloyd's of London, one of the world's most
prestigious companies in the maritime
sector. An announcement about the award
was published in its renowned Lloyd's List.

Project Finance

2007 has been a successful year for
DenizBank's project finance business.
Despite the fact that it was the first year of
partnership with Dexia, the strong synergy
that has been created between the two
partners has already begun to bear fruit.
In addition to the targeted sectors, the loan
volume reached US$ 760 million as the
Bank entered many new sectors, including
dairy husbandry, foundry work and cement.

Public Finance

Structuring of public finance, Dexia's
primary business line, was completed by
DenizBank in the third quarter of 2007. As
of year-end 2007, total cash and non-cash
loans in this segment reached YTL 374
million.

Foreign Trade Finance

Thanks to DenizBank's growing reputation
in the international banking community,
foreign trade finance was a rising star in
2007. The number of correspondent banks
surpassed 1,100 in 2007, and letter of credit
volume reached US$ 2.4 billion, a 35%
increase over the previous year.

Agricultural Loans

DenizBank is the only private sector bank
to create a designated team and a branch
network dedicated to the agricultural sector.
In 2007 the Bank's agricultural banking
outlets grew to 120 branches as the Bank
expanded its geographical area of
operation. In the process DenizBank
reached more than 100,000 producers and
extended YTL 565 million in loans. Within
the scope of our agricultural banking
services, we extended short-term
agricultural loans via the Uretici Kart
(Producer Card), a service offered for the
first time anywhere in the world to Turkish
agricultural producers, For medium- and
long-term investments, tractor and
equipment loans, loans specific to operation
segments, special-project investment loans
were offered in equal installments or flexible
repayment schedules, tailored to the
farmers' production cycles and cash flow
patterns.

Deposits

Paralleling its expanding branch network
and growing customer base, DenizBank's
customer deposits rose 21% in 2007 to YTL
10,822 million.
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Message from the

President and CEO

Regional player > Sailing confidently towards new
horizons with the support of its majority shareholder
the global player Dexia, DenizBank's experienced
captains keep a firm hand on the wheel. Using these
navigation skills, There can be no doubt that
DenizBank will become a regional player in the near

future.

Retail Banking

The volume of consumer loans registered
a significant increase in 2007, thanks to
various campaigns for individually-tailored
consumer loans. Loans allow customers to
choose the most suitable repayment plan
and offer grace periods with a minimum of
formalities. Consumer loans reached YTL
2,590 million in 2007 while DenizBank's
market share rose to 4%.

Consumer loans were extended to more
than 2 million retail banking customers in
2007 and constituted 19% of total loans.
The deposit volume of retail banking
customers reached YTL 4,832 million and
comprised 45% of our total deposit volume.

Home loans also registered an increase
despite the global crisis. In addition to the
individual home loans extended to
consumers, we continued to enter project-
based joint ventures with contractor firms.
With 66 new protocols signed during 2007,
the number of residential projects
DenizBank is involved with rose to 110. The
Bank increased its market share in home
loans by 90% in 2007, raising its market
share to 3.2%. This increase provided
DenizBank with the largest gain in terms of
market share of any private bank in Turkey.

During 2007 active use of credit cards was
promoted through campaigns tailored to
the segment. Campaigns for increasing
revenues and the number of cards, as well
as cost-reduction campaigns, were
organized for the Miles&More and Bonus
credit cards.
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Corporate and Commercial Banking
In the corporate and commercial segment
our customer base showed solid growth
through our continued focus on our niche
markets of energy, construction,
infrastructure, maritime, education and
healthcare, logistics, agriculture and iron
and steel sectors. The share of corporate
banking operations in terms of total deposits
and total loans were 17% and 27%,
respectively. We intend to further raise our
cross-selling ratio by penetrating the niche
sectors with cash-flow management
products.

In the corporate and commercial segments
Our goal is to increase DenizBank's market
share by providing high-quality banking
products and services and accordingly
maintaining stronger customer loyalty. The
Commercial Banking Group launched 10
new commercial centers during 2007,
raising their total number to 14.

SME Banking

In order to engage in mass marketing to
small businesses we undertook product
standardization and developed cash
management tools tailored specifically to
the needs of this segment. We enhanced
DenizBank's profitability by penetrating
into new and profitable but undiscovered
areas in the small business segment. The
Bank built effective marketing campaigns
and utilized alternative distribution channels
to build its customer base.

As of year-end 2007, the number of
customers we served reached 275,000
and the total credit limit extended and
credit risk reached YTL 3.2 billion and YTL
2.0 billion, respectively. The total deposit
and investment accounts of our SME
Banking clients stand at YTL 1.7 billion.



Bancassurance

Bancassurance is another one of our
strategic areas of interest. DenizBank
branches offer a wide range of insurance
services from workplace insurance,
agricultural insurance and accident
insurance, to fire insurance, home insurance
and life insurance. After 99.6% of its shares
were acquired by Dexia at the end of 2006,
Global Hayat Sigorta A.S. (Global Life
Insurance Inc.) was integrated into the
DenizBank Financial Services Group in
March, 2007 and the Group began
providing insurance services under the
Deniz Hayat (Deniz Life) brand. The Group
generated YTL 53.8 million in premiums
and earned YTL 10.7 million in commission
income.

In summarizing the results of the 2007
operations, | have tried to explain how
DenizBank has had a markedly successful
financial performance this year. These
results encourage us to continue with our
growth strategy with the same resolution
and determination. We will continue to
adhere to our prudent lending principles
and give priority to effective risk
management practices as we have always
done. We will continue to increase our
efficiency by controlling our costs via
effective systems and enhance our
commercial and corporate banking
profitability by focusing on the niche sectors
that have served us so well.

1

Sailing confidently towards new horizons
with the support of its majority shareholder,
the global player Dexia, DenizBank's
experienced captains keep a firm hand on
the wheel. | know that all of DenizBank
Financial Services Group managers and
employees will be with us during this
journey, providing the Bank with their usual
resolution, determination and devotion. No
doubt they will share even greater
accomplishments with us. | would like to
take this opportunity to thank all of them. |
also would like to thank our valued partners
for the vision they bring, our social and
economic stakeholders for their support,
and all of our customers for their trust.

Hakan Ates
President and CEO
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Market Position of DenizBank

We are focusing > The primary segments DenizBank
Financial Services Group focuses on are retail customers,
small and medium-size enterprises, exporters, public

and project finance and corporate customers.

In addition to DenizBank, DenizBank
Financial Services Group has eight
domestic and two international financial
subsidiaries; a branch in Bahrain and
EuroDeniz Off-Shore Bank Ltd., an off-shore
banking subsidiary in the Turkish Republic
of Northern Cyprus. DenizYatinm Securities,
Ekspresinvest Securities, Deniz Investment
Trust, Deniz Portfolio Management,
DenizTUrev Securities, DenizLeasing,
DenizFactoring, Deniz Life Insurance,
Intertech and DenizKultdr are the Group's
domestic companies, and DenizBank AG
and DenizBank Moscow are its international
subsidiaries.

The primary segments DenizBank Financial
Services Group focuses on are retalil
customers, small and medium-size
enterprises, exporters, public and project
finance and corporate clients. The Group
also operates in niche markets such as
shipbuilding finance, tourism, agricultural
loans, construction projects abroad,
healthcare services and education.

12 DenizBank Financial Services Group
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DenizBank Financial Services Group
operates in European Union countries
through its Vienna-based subsidiary
DenizBank AG. DenizBank Moscow
provides services to customers engaged
in commerce with Russia and serves a
variety of their financial needs.

DenizBank Financial Services Group
possesses a service network that reaches
all segments of the society throughout
Turkey. Thanks to its Alternative Distribution
Channels, DenizBank empowers both
individual and corporate customers all over
the world carrying out financial transactions
over the internet. In 2007 DenizBank
became the first Turkish bank offering its
customers the “Card Login” service. “Card
Login” allows a customer with any
DenizBank card to instantaneously use the
Internet Banking service.



Research and Development Activities

Customer-centric R&D > DenizBank is engaged in

research and development activities in order to better
serve its extensive client base, a significant portion of

which is made up of retail accounts.

DenizBank continues its research and
development activities to improve its
services to the more than two million retail
banking customers who constitute the
majority of its customer base.

As aresult of these activities, a new banking
product was developed that aims at
expanding the current product portfolio in
credit card usage and targets a larger
customer group. Turkey's fastest credit
card, the contactless credit card, was
launched in June 2007. DenizBank became
the first company in Turkey to deploy a
contactless credit card just for the marine
transportation sector. Transactions up to
YTL 35 are completed under half a second
with the contactless Sea&Miles credit cards.
Thanks to the fully automated turnstiles at
the iDO (Istanbul Deniz Otobusleri
isletmeleri- Istanbul Seabuses and Fast
Ferries Inc.) Kadikoéy and Bakirkdy seabus
terminals, Sea&Miles credit card holders
have the opportunity of faster and cheaper
access when commuting by sea.
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Thanks to its R&D efforts, the goal of
maintaining customer service quality at the
highest level continues to be a primary
concern for DenizBank. The Bank's partner
in innovation, Intertech, is helping carry out
many successful projects towards the
utilization and widespread adoption of new
technologies.

As part of its infrastructure improvements,
DenizBank launched a new call center in
2007. All calls are now automatically
forwarded to the correct operators, taking
into account tariffs, pricing and calling costs
in order to maximize efficiency and minimize
costs. As the smart system can be
integrated with the inter-Next Banking
platform, it will be possible to make
outbound phone calls to customers and
record the results into the system without
leaving the banking screens.

Through DenizBank's recently launched
mobile signature system, Internet users can
now perform their transactions securely
with digital signature verification.

Providing more than 17 years of experience,
know-how and staff expertise, Intertech is
providing DenizBank with data mining
consulting services for effective CRM
(customer relations management).
Operational system data in the data
warehouse are converted into information
and analyzed using data-mining statistical
methods. A full variety of analyses on
subjects such as the loyalty of DenizBank
customers to the Company, the products
they use, and their product purchasing
propensities are presented to the marketing
units.

The primary goals of DenizBank's R&D
efforts are effectively managing campaigns
through the findings of its data mining effort,
meeting sales goals with minimum cost by
reaching the right customer through the
right channel, and enhancing customer
loyalty by meeting the highest customer
expectations.
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Banking Services

DenizBank

Serving a client base of primarily retail customers,
DenizBank effectively presents its product portfolio in
such a manner as to best serve their interests.

At the end of a year of favorable results for the Bank,
DenizBank's total assets rose 27% to EUR 10,930
million in 2007. Bank's shareholders' equity grew 24%
to EUR 984 million. As of year-end 2007, DenizBank
has 320 branches and a Contact Center in Turkey.

Loans by Segment (%) 2007 2006
Corporate Loans 26.8 30.3
Commercial Loans 31.8 28.8
Consumer Loans 19.3 19.1
SME Loans 19.2 171
Credit Card Loans 3.4 4.7
Total Loans (EUR million) 7,862 4,806
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Customer Segmentation

DenizBank serves retail and small and
medium-size enterprise banking (SME
banking) customers, as well as corporate
and commercial banking customers.
Corporate and commercial banking
activities are divided into three segments:
the Commercial Banking Group,
Public/Project Finance Group and
Corporate Banking Group. Public/Project
Finance Group is in turn divided into three
separate segments; Foreign Trade, Project
and Public Finance.

These three customer segments each
serve a different clientele base: The
Corporate Banking segment serves
companies with an annual turnover of
over US$ 25 million, the Commercial
Banking segment serves companies with
an annual turnover of between US$ 5
million and US$ 25 million, and the SME
Banking segment serves companies with
an annual turnover of less than US$ 5
million.
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Retail Banking Group

DenizBank expects to launch approximately 200
branches and hire approximately 4,000 new personnel
within the next three years in the retail and SME banking
segments. Dexia will provide significant support to
DenizBank in increasing its revenues as the Bank
expands its product portfolio in mortgages, insurance,
asset management and private banking areas.

DenizBank's Retail Banking Group offers
its customers all the high-quality products
and services of the DenizBank Financial
Services Group. Turkish Lira-denominated
loans extended to more than two million
retail banking customers in 2007 amounted
to YTL 2,590 million, and the share of these
loans in total loan volume was 19.3%. The
deposit volume of retail banking customers
rose 17% and reached a value of YTL 4,832
million, which constituted 45% of the Bank's
total deposit volume.

DenizBank implemented important new
initiatives in the retail banking field during
2007. Segmentation efforts, finalized at the
beginning of the year, were undertaken in
order to offer the customers products and
services tailored to their needs through the
right channels and at the right cost. This
new segmentation structure was placed at
the core of DenizBank's approach to retail
banking. In 2007, favorable results from the
segmentation efforts were reflected in the
deposit and loan figures. 242 Personal
Consultants and 343 Sales Managers
employed at the branches now serve in a
more customer-centric and proactive
manner. In addition to the branches, the
financial needs of the customers are served
via 433 ATM/Kiosks, the Contact Center
and Internet Banking channels.

Performance of

Retail Banking Products

Credit Cards

DenizBank credit card products portfolio is
comprised of credit cards that appeal to
different segments and have characteristics
that are distinct from each other. The Bank's
goal is to solidify its market position by
entering into major business collaborations
in order to reach card users with different
lifestyles and shopping habits by offering
special products and services that appeal
to them.

DenizBank credit card products portfolio
includes:

e DenizBank Bonus Card: Used since 2002
as part of the Bonus Program Partnership
for customer in all segments who love to
shop and pay in installments, and who are
responsive to the idea of free shopping and
campaigns,

¢ Miles&More Credit Card: Used since 2005
in partnership with Lufthansa for customers
who often travel abroad and have high
entertainment, dining, accommodation and
travel expenditures,

e Sea&Miles Credit Card: Used since 2006
in partnership with IDO (Istanbul seabuses
and Fast Ferries Inc.), for customers living
in the Marmara region who often travel with
iDO and who have adopted sea travel as
part of their lives,

e There are also DenizBank Credit Cards
for customers who are not conducive to
paying in installments but who enjoy
accumulating bonus points with each
transaction and using them to select gifts
from the gift catalogue.
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DenizBank

Performance of DenizBank
Credit Cards

Number of Number of Issuing
Credit Cards Customers Volume (YTL)

1,220,538 808,000
1,608,625 715,000

2007
2006

2.9 million

2.5 million

While the number of customers increased
DenizBank enhanced its efficiency and
effectiveness in cost and risk management
by canceling credit cards that were inactive
for more than 36 months.

DenizBank promoted active use of its credit
and revenue increases through regular
campaigns designed specifically for the
segment.

DenizBank completed the following credit
card projects in 2007:

e Turkey's fastest credit card, the Sea&Miles
credit card, was launched in June 2007.
DenizBank became the first company in
Turkey to deploy a credit card just for the
marine transportation sector. Transactions
up to YTL 35 are completed under half a
second with the contactless Sea&Miles
credit cards. Thanks to the fully automated
turnstiles at the IDO (Istanbul Deniz
Otobusleri isletmeleri- Istanbul Seabuses
and Fast Ferries Inc.) Kadikdy and Bakirkoy
seabus terminals, Sea&Miles credit card
holders have the opportunity of faster and
cheaper access when commuting by sea.
e Within the Bonus loyalty program,
DenizBank Bonus Card holders were
introduced to the Bonus Plus and Bonus
Premium products and began to earn more
Bonus points.

e The Red Royal VIP Selection Platinum
Credit Card product, geared towards BlyUk
Kullp members, joined the DenizBank credit
cards portfolio in December 2007.

¢ DenizBank's Direct Sales Team sold
120,000 personal credit cards and 25,000
Producer and Cash Cards to new customers
during 2007.
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e The number of DenizBank POS terminals
rose from 52,582 at the end of December
2006 to 63,288 at the end of December
2007.

¢ DenizBank began offering services geared
towards making the lives of card holders
easier. These DenizBank card advantages
include Medical Assistance and Information
Services with Assistline to Platinum card
holders, PROMED Healthcare Services to
Sea&Miles credit card holders, and the
opportunity to purchase plane tickets in
installments with one phone call to the
DenizBank Travel Line service for all
cardholders.

Consumer Loans

DenizBank Retail Banking Group added
dynamism to the sector with the creative
and innovative products it launched in 2007.
Consequently, DenizBank's consumer loans
reached YTL 2,590 million in 2007 and the
Bank's market share rose to 4%.

DenizBank Consumer Loans
(YTL million)

Total Loans Market Share (%)
2007 2,590 4.0
2006 1,702 3.7

General Purpose Loans

DenizBank became the first bank to offer
its customers a maturity of 66 months and
a 6-month grace period with its “Loan 6-6”
product. Doubling the payback periods for
customers who transferred their outstanding
debt balances at other banks and
consolidated them at DenizBank with its
“Balance Transfer” product was also a first
in the sector. Loans were approved in five
minutes with the “CebimdeKredi” service
and were extended without any formalities,
free of documents and fees. The last product
launched in 2007 is “FitKredi” (FitLoan),
which allows customers to design their
repayment plans according to their own
income levels and lifestyles.

YTL 722.8 million in loans were extended
to 100,000 people through these campaigns.

Home Loans

DenizBank increased its home loans by
approximately 90% in 2007, raising its
market share to 3.2%. This was the largest
increase in market share among private
banks.

Performance of DenizBank Home Loans

(YTL million)
Number of Loan Market
Loans Volume Share (%)
2007 14,000 993 3.2
2006 3,000 522 2.4

With 66 new protocols signed during 2007,
the number of residential projects DenizBank
is involved with rose to 110. Home loans
are offered with the added benefit of
DenizBank's reputation for financing the
most distinguished and significant housing
projects throughout Turkey.

Salary Payment Service

DenizBank provides salary payment services
to 163,000 individuals as of year-end 2007,
up from 133,000 at year-end 2006. The total
amount of salaries paid increased from YTL
115 million a year earlier to YTL 143 million
in 2007. In 2007, DenizBank provided salary
payment services to 559 private and 935
public companies.



Composition of DenizBank's Deposits

Composition of DenizBank's Deposits

2007 (%) 2006 (%)

Time YTL 75 81
Demand YTL 25 19
Total YTL EUR 2,834 EUR 1,650
million million

Time FX 78 81
Demand FX 22 19
Total FX EUR 3,510 EUR 2,285
Deposits million million

Alternative Distribution Channels
Segment

Customers can perform most banking
transactions easily without a visit to a branch
using DenizBank's Alternative Distribution
Channels. Account management, money
transfer, credit card, investment, foreign
exchange, stock market, bill payment and
automatic payment transactions can be
performed via the Internet Branch, Contact
Center, ATMs, Kiosks and GPRS Banking.
Beginning with the introduction of Expres
Counter in 2008, cash transactions, such
as deposits, withdrawals, dispensing petty
cash, bill payments and card transactions
will be possible at this venue.

Alternative distribution channels also
facilitate CRM applications and cross-selling
activities through information exchange and
one-on-one marketing support. In 2007,
DenizBank focused on offering various
customer-specific products determined by
customers' products, service utilization and
habits, primarily loans and credit cards, as
well as the processes supporting these
efforts. Employing resources such as
internet branches, the Contact Center and
kiosks, DenizBank began making product
offerings called “Opportunities from Deniz”.
These are available to customers who are
compatible with the CRM customer analyses
and consistent with its product utilization
habits and behavior.

DenizBank concentrated on Alternative
Distribution Channels programs that result
in keeping and expanding customer loyalty
and creating new projects for 2008.
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Internet Banking

In service since 1999, DenizBank's Internet
Banking provides modular transactions and
information search capabilities. Bank
customers can perform all their banking
and investment transactions online.

“Card Login” - a product of the “User
Friendly” approach

DenizBank began offering its customers
the “Card Login” service in 2007. “Card
Login” allows a customer with any
DenizBank card to instantaneously use the
Internet Banking service. This service
provides real value-added by saving
customers from formalities and wait times.
The Bank's customers benefit from the
speed and ease of Card Login” and the
Bank increases the efficiency of its
operational processes.

Security Measures - “Safe sailing at
‘AcikDeniz"”

In addition to the two-prong identity
confirmation that SMS Confirmation and
SifreTek (One Password) provide for all
customers, DenizBank now provides its
Internet Banking customers with additional
security via “Mobil imza” (Mobile Signature),
a service launched in 2007.

Mobil imza is a service that allows
customers to easily obtain and use a
qualified electronic certificate in order to
facilitate secure transactions. In other words,
using their GSM SIM cards, customers can
take advantage of Mobil imza, which allows
them to use a digital signature as defined
in the Digital Signature Law No: 5070 and
which is considered the equivalent of a
handwritten signature.

GPRS Banking (MobilDeniz) - “We are
where you want to be”

Through the GPRS Banking service
launched two years ago for the first time in
Turkey, DenizBank offers its customers the
capability to monitor their accounts via cell
phones and other handheld mobile devices
from any location. Whether a client wishes
to transfer money, perform foreign exchange
and mutual fund transactions, receive credit
card balance information, make credit card
payments, or follow stock portfolio
information, DenizBank's Internet Banking
platform is available wherever a client might
need to do business.

Customers can perform most banking
transactions easily without a visit to a
branch using DenizBank's Alternative
Distribution Channels. Account
management, money transfer, credit
card, investment, foreign exchange,
stock market, bill payment and automatic
payment transactions can be performed
via an internet branch, the Contact
Center, ATMs, kiosks or GPRS Banking.
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SMS Banking

DenizBank initiated SMS Banking to
increase accessibility and build confidence
in remotely-conducted banking transactions.
Using the Bank's SMS Banking services,
customers can access retail account
information (account balances, mutual fund,
repo and stock holdings) as well as general
market information (mutual fund prices, repo
rates, foreign exchange rates and loan rates)
through the short SMS message service.
The short SMS message service number
for all cellular networks in Turkey is 3280.

Contact Center

Using the Contact Center as a central sales
channel, 170,000 product sales were made
to different customer segments. Using
effective external source utilization, credit
cards, overdraft accounts, automatic
payments, insurance and other similar
products and services were offered via
telemarketing activities. DenizBank will
continue to use this low-cost, rapid and
effective sales channel increasingly in the
future.

In contrast to the current practices in the
sector, the Contact Center improved its
services to its upper-segment customers
thanks to its advanced technology
infrastructure. Consequently, A/A+ segment
customers began receiving service without
any delays on the phone. In addition, similar
practices were implemented for other
segment customers and incoming calls
were converted into sales and
product/service information opportunities.

ATMs and Kiosks

ATMs

Customers can perform banking
transactions at DenizBank ATMs 24 hours
a day, seven days a week and withdraw
cash up to a specified limit. Although there

Performance of DenizBank Alternative Distribution Channels (ADC)

are 433 DenizBank-owned ATMs, this figure
increases to above 6,800 when Ortak Nokta
(Common Point) network and affiliated banks
are included. In addition, routine banking
activities such as money transfers,
investment transactions, credit card
transactions and bill payments can be
performed using the ATMs as well. In 2007,
new interfaces designed for better and
faster use were installed in the ATMs.

Kiosk Banking

Kiosks are aesthetically and ergonomically
designed cabins with personal computers
used for advertisement, promotion and
information purposes. Customers can reach
DenizBank Internet Banking and perform
their banking transactions securely using
the personal computers located in these
Kiosks.

Customers who are not Internet Banking
users but who have DenizBank ATM or
credit cards can reach the AgikDeniz
Internet Branch by scanning their cards in
the card reader at the Kiosk. After entering
their passwords using the keyboard, they
can view their accounts and perform their
transactions within allowed limits.

By scanning the credit card in the card
reader, customers can access information
on the card limit, statement closing date,
payment due date, balance, minimum
payment due and available
Bonus/DenizYildizi (Sea Star) points.

DenizBank continues to develop integrated
projects for providing customers with
platforms where they can perform their
banking transactions quickly, easily and
securely wherever and whenever they want.
DenizBank makes banking access a part
of their lives.

2007 2006 Increase (%)

Internet Branch
Number of Customers 241,000 184,228 30
Total Number of Transactions 8,550,000 6,527,148 31

Contact Center
Total Number of Calls 5,750,000 5,200,000 10
Number of Kiosks 98 98 -
Number of ATMs 443 349 24
ADC Transactions/Total Transactions 34% 31% 10
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Insurance Products Department
An insurance services provider with an
extensive product portfolio tailored to its
customer and sector needs, DenizBank was
one of the truly successful performers in
the bancassurance business in 2007. Using
its financial market approach, the Bank
effectively implemented its marketing and
sales-oriented policies.

Through cooperation between Axa Oyak
Insurance and Deniz Life Insurance,
DenizBank experienced the following
dynamic developments in bancassurance
during 2007:

e Strengthening the insurance IT
infrastructure,

e Offering banking and insurance serviceso
Offering banking and insurance services
jointly,

e Developing new products in response to
customer needs,

e Focusing on insurance sales via branch
employees with insurance education and
training backgrounds,

e Offering insurance products to customers
via the Contact Center.

DenizBank offers extensive insurance
services, including workplace, agricultural,
accident, fire, home and life insurance. All
of the existing insurance policies of
customers are monitored and renewed by
the Contact Center.

Working in cooperation with Garanti Pension
Company, DenizBank branches sold 7,100
private pension plans. “Public Borrowing
Instruments Retirement Fund,” one of the
Pension Fund options within the private
pension portfolio, is being managed by
Deniz Portfolio Management. This Fund's
assets reached YTL 10.5 million as of year-
end 2007.

DenizBank Bancassurance
Performance (YTL million)

2007 2006
Premium Generation 53.8 514
Commission Income 10.7 9.4




After 99.6% of its shares were acquired at
the end of 2006 by Dexia, Global Hayat
Sigorta A.S. (Global Life Insurance Inc.) was
integrated into the DenizBank Financial
Services Group as of March 30, 2007, and
the Group began providing insurance
services under the Deniz Life (Deniz Hayat)
brand.

In tandem with its optimistic expectations
about the future of bancassurance,
DenizBank aims to be a major player in this
sector and provide higher quality service
than its competitors for its customers.

Retail Loans Department

Loan Allocation

All credit card and retail loan applications
are evaluated on the ROTA System
(application evaluation system). This system
allows the Consumer Credit Bureau and
Central Bank of Turkey databases to
automatically perform rating and flagged
record investigations. Applications that do
not meet the predetermined conditions are
rejected. During the campaigns, loan
applications received via SMS are run
through the system, which evaluates and
set the limits for approved loans.

The ROTA System provides a response time
for loan applications at the Loan Allocation
Department in fewer than 24 hours.

Risk Monitoring

In the Risk Monitoring Department, where
credit risk concerning retail loans and credit
cards is overseen, close monitoring activities
are conducted centrally and customers are
initially notified of any overdue payments
by SMS messages. Customers whose
payments are seven days overdue are then
notified by phone. Search results are coded
and stored on the system and the incident
codes that require further action are
attended to. The files of customers who fail
to make timely payments are transferred to
the Legal Department for the initiation of
legal proceedings.
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Loan Follow-up Department

The non-performing loan files are forwarded
from the Retail Loan Department to the
Bank' attorneys via the YTS (Yasal Takip
Sistemi - Legal Monitoring System) program
and are traced at every step of the process
with this same program until the collection
process begins.

The collection performances of the attorneys
are monitored regularly, and they are guided
and monitored by the Legal department
when any legal action is taken.

Customer Relations Management
(CRM) and Branch Planning
Department

Branch Planning

In 2007, DenizBank expanded its domestic
distribution network to 320 branches and
433 ATMs in 60 cities. The Bank now has
14 Commercial Centers in nine cities, up
from 3 Commercial Centers in 3 cities in
2006. The Bank continued to launch new
branches, in line with its strategy of working
more effectively by maintaining closer
contact with customers in Retail Banking,
SME Banking, and especially the Agricultural
Banking segments.

The Bank's regional configuration was
reviewed based on branch network
expansion and strategic priorities.
Consequently, Central Anatolian region was
restructured to form the Central Anatolia
and Northern Anatolia Regional Offices,
whereas the Aegean Region was
restructured to form the Western Anatolia
and Aegean Regional Offices. The number
of DenizBank Regional Offices rose from 9
to 11 accordingly.

CRM

At the beginning of 2007, Retail customer
segmentation was implemented. As a result,
new procedures on how to conduct
business and new job definitions were
adopted. Based on a review of customer
segments and customer relations, the
Personal Consultant and Sales Manager
staffs were separated to create more
effective and proactive product sales.

To increase both product sales and
customer mindshare, the Head Office
Central Sales organization was restructured
and necessary steps were taken to
effectively utilize non-branch channels such
as the Contact Center, SMS and Internet
Banking, in line with the Bank's strategic
priorities and customer segments.

Calculated since 2005 and constantly
improved and updated in 2007, the blue
screens (M.A.V.1.) allow the sales staff to
review the character of the products clients
purchase. DenizBank also initiated
infrastructure efforts that will allow the
products offered to customers to be made
available through all non-branch channels
of the Bank.

Periodically carried out since 2005, market
research continued to be undertaken in

2007 as well. DenizBank's market position
and its trends in customer satisfaction and
brand recognition continued to be monitored
via surveys as well as one-on-one meetings.

At the beginning of 2007, Retail customer
segmentation was implemented. As a
result, new procedures on how to
conduct business and new job
definitions were adopted. Based on a
review of customer segments and
customer relations, the Personal
Consultant and Sales Manager staffs
were separated to create more effective
and proactive product sales.
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SME and Agricultural Banking Group

As of year-end 2007, the number of customers
DenizBank served reached 275,000, and the total
credit limit extended and credit risk reached YTL
3.2 billion and YTL 2.0 billion, respectively. The total
deposit and investment accounts of the Bank's SME
clients stand at YTL 1.7 billion.

SME Banking

Geared towards serving businesses with
annual sales of less than US$ 5 million,
DenizBank SME Banking continued its rapid
growth in 2007. At year's-end, the number
of customers served reached 275,000
whereas the total credit limit extended and
credit risk reached YTL 3.2 billion and YTL
2.0 billion, respectively. Total deposit and
investment accounts of the SME Banking
clients stand at YTL 1.7 billion.

Using a loan appraisal system developed
to respond to the loan applications of
businesses in the most accurate and fastest
possible way, customers are given a
decision on their loan applications within
72 hours. The most important feature of the
loan appraisal system is that it considers
not only the financial data of the companies,
but also qualitative factors that demonstrate
the business owners' commercial reputation
such as experience, credibility and
background. A total of 1,200 loan
applications are evaluated each week using
this model.

Making a financial-world first with the
introduction of the “Turuncu 24” loan,
DenizBank launched the “Tecrtbenize
Kredi” (Experience Based Loan) in 2007.
This product financially supports SMEs and
owners with loans up to YTL 50,000 and a
maturity of 36 months with a single
application form that takes five minutes to
fill out. The amount of the loan, collateral
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and maturity vary depending on the sectors
of the businesses and well-established
companies are offered more advantageous
conditions. This is the first service to
consider experience as the most important
evaluation criterion.

Aware of the fact that the investment
requirements and cash flow patterns of
each sector is different, DenizBank SME
Banking develops sector-specific product
packages. A “Tourism Package” for
companies in the tourism industry and a
“Stationery Package” for companies
operating in the stationery sector are already
in the DenizBank financial supermarket.
The most important characteristic of these
packages is that they allow businesses with
seasonal cash flow patterns to make their
loan payments during periods of high cash
inflows. DenizBank is also planning to
launch special loan packages for customers
in the food, furniture and household
appliance sectors.

In partnership with Intercity and as a first
in Turkey, Europe and the world, DenizBank
SME Banking began providing fleet leasing
service to SMEs. SMEs that apply at a
DenizBank branch or are directed there by
Intercity rent-a-car can utilize this service.
By entering the market with a sector leader,
DenizBank is further enhancing its image
in the SME Banking segment as a “SME-
friendly bank that understands their needs”.

Thanks to the Hazir Filo (Ready Fleet), SMEs
can direct resources used for purchasing
vehicles into equity investments. Hazir Filo
provides many tax management
advantages, such as the absence of an
asset without returns on the balance sheet,
the ability to pay rents with Hazir Filo
account when necessary, not having to
budget for tax, insurance and maintenance
expenses, not having to spend time on
vehicle purchase and sale transactions,
and not losing any workforce in cases of
accident and breakdown. The Hazir Filo
fleet has a Call Center and road assistance
services available 24 hours a day, 7 days
a week.

As a result of agreements with Chambers
of Commerce, Industry and Trade,
DenizBank offers chamber members the
opportunity to take cash and non-cash
loans with low interest rates and
commissions.

In an attempt to also serve the non-financial
needs of its customers, DenizBank SME
Banking and DenizBank Chief Economist
Dr. Saruhan Ozel jointly organize information
seminars on the theme of “Global Economic
Developments, their Impact on Turkey and
Expectations”. These seminars present
information on how companies can maintain
their competitive advantages with the ever-
changing global and Turkish market
conditions. The seminars touch upon Basel
[l criteria as well. To date DenizBank has
joined with almost 3,000 businesses in 14
meetings, 5 of which were in tourism zones.
The meetings are continuing to be held in
locations throughout Turkey.

Cash Management

By offering state-of-the-art technological
facilities for payment and collection
transactions, DenizBank Cash Management
assists its customers in cutting operational
costs and creating cost advantages through
reducing collection risks.



Electronic Collection Services

Launched for the purpose of facilitating
payments between producers/suppliers
and distributors/dealers, the “E-ve-t Tahsil
Et” (Electronic Data Transfer-Collect) system
allows suppliers to automatically collect
receivables from their dealers or regular
customers. Thanks to this system, suppliers
can secure their commercial receivables
with the Bank's guarantee and thus achieve
operational cost savings.

Since 2004, collection and payment
services have been provided via the Nakit
Kart (Cash Card). The Nakjt Kart is best
described as an electronic checkbook that
functions as a closed transaction circuit
between the wholesaler and the retailer.

In 2007, approximately 60,000 transactions
amounting to YTL 549 million in collections
were realized with E-ve-t Tahsil Et and Nakit
Kart. A credit limit of YTL 196 million was
allocated to the members of this system
within the scope of these services,
representing a 50% increase in collections
and a 56% increase in credit limits over
2006.

DenizBank has taken the collection and
payment system it developed a step further
and achieved another first in Turkey with
the “FamilyCard”. Using the framework of
an agreement entered into with the Ulker
Group, a company-specific and automatic
payment system equipped with a credit
facility was developed that monitors a
company's payment obligations on their
behalf for purchases from Ulker. DenizBank
makes the company's' payments free of
charges and finances them as necessary.
The “FamilyCard” is a trademark
commercial card that is also Turkey's largest
collection project. As of year-end 2007,
21,000 out of the planned 75,000 cards
have been sent to users.

Electronic Payment Services

Using the “E-ve-t Ode” (Electronic Data
Transfer-Pay) electronic payment system
for multiple simultaneous EFT/transfer
transactions, customers made 437,000
electronic payments amounting to nearly
YTL 2.6 billion in 2007.
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Institutional Collections

DenizBank is one of the leading banks to
adopt online collections for SSK (Social
Security Institution) premiums, taxes and
TEDAS (Turkish Electricity Distribution
Company) bills. DenizBank achieved a
volume of YTL 4.2 billion in total institutional
collections in 2007. The Bank also
intermediated school and housing
collections in 2007 and reached a volume
of YTL 353 million from these activities.

Western Union

In 2007, DenizBank had over 115,000
transactions totaling more than US$ 95
million in money transfers through the
Western Union system, earning a
commission income of over US$ 1 million.

Agricultural Banking

After the acquisition of Tarigbank in 2002,
DenizBank began providing increasing
support to the agricultural sector,
Tarisbank's traditional area of involvement.
DenizBank's efforts bore fruit in 2004 when
an Agricultural Banking Department was
established within DenizBank, a first in the
Turkish banking system. As a result,
DenizBank became the only private bank
to serve the agricultural sector via a
designated branch network and employee

group.

DenizBank Agricultural Banking expanded
from the Aegean region to the entirety of
Turkey as the number of agricultural
banking branches rose from 26 in 2004 to
120 in 2007. Accepting YTL 565 million in
loans, 100,000 producers from the entire
geographical range of Turkey received help
from DenizBank. Regional Managers
responsible for the branches and Customer
Representatives, most of whom are
agricultural engineers, provide expertise
for the Bank's Agricultural Banking services.

According to a market survey conducted
at the beginning of 2007, the first private
bank that farmers associate with Agricultural
Banking is DenizBank. When asked which
banks they associate with Agricultural
Banking, 57% of the respondents in the
survey named DenizBank without any help.
93% of them named DenizBank when the
question was rephrased.

DenizBank Agricultural Banking
expanded from the Aegean region to the
entirety of Turkey as the number of
agricultural banking branches rose from
26 in 2004 to 120 in 2007. Accepting YTL
565 million in loans, 100,000 producers
over the entire geographical range of
Turkey received help from DenizBank.
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DenizBank

Some of the projects undertaken in 2007
are as follows:

e Petrol Ofisi “Buy Now, Pay 5 Months Later
Campaign”

Within the scope of the Uretici Kart
campaign transactions, “Buy Now, Pay 5
Months Later Campaign” was organized
jointly with Petrol Ofisi and provided farmers
the opportunity to buy fuel with a 5 month
grace period.

e Denizkizi (Mermaid) Project

Within the framework of the agreement
entered into with the Breeders' Associations,
Association members are offered livestock
purchasing loans with a 1 year grace period
and up to a 4 year maturity period.

e Cukobirlik Kart

Within the scope of the agreement entered
into with Cukobirlik, DenizBank issued a
card called the Cukobirlik Kart to Cukobirlik
members and extended loans to them
through that facility.

e Akilli Stt (Smart Milk) Project

Through this project initiated jointly with Or-
Koop, dairy operations of dairy businesses
and cooperatives were made more
effective.

e TMO (Turkish Grain Board) Produce
Payments Agreement

Within the scope of the agreement entered
into with the Toprak Mahsulleri Ofisi (Turkish
Grain Board), DenizBank became one of
the banks chosen to make produce
payments.

In 2007, DenizBank participated in 13 fairs
and many festivals as DenizBank
Agricultural Banking, promoted its
Agricultural Banking service through
information meetings organized for farmers
in 12 cities, and provided for information
transfer from area experts to farmers.

DenizBank entered into agreements with
agricultural cooperatives, such as Breeders'
Associations, Agricultural Credit
Cooperatives, Chambers of Agriculture and
Dairy Associations. Mass card campaigns
were carried out within the framework of
these agreements. The Bank will continue
to undertake various campaigns and efforts
towards increasing the number and volume
of Uretici Kart holders in 2008.
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Uretici Kart was launched in April and
promoted throughout Turkey via the national
media. DenizBank visits villages,
companies, agricultural trade associations
and agricultural cooperatives to promote
Agricultural Banking products and services.

DenizBank's Agricultural Loans

1. Short-term Agricultural Loans

(Uretici Kart)

For the first time in Turkey as well as the
world, short-term loans are provided through
the use of Uretici Kart (Producer Card).
Farmers can use their Producer Cards by
withdrawing cash from any DenizBank
branch or ATM. Producer Cards offer
farmers a variety of opportunities, such as
use when shopping at member companies
and installments and/or discounts for
purchases made with the card. The number
of member businesses accepting the
Producer Card reached 8,250 in 2007.

2. Medium-term Agricultural Loans
Medium and long-term agricultural loans
are offered in equal installments or with
flexible repayment schedules that are
tailored to the farmers' production cycles
and cash flow patterns. The products are:

e Tractor and Equipment Loans

e Dairy Husbandry Loans

e Greenhouse Construction Loans
e Field Purchasing Loans

e Fruit Facility Loans

e Small Cattle Loans

e Water Products Loans

e Drip Irrigation Loans

e Special-Project Investment Loans

payments service at the POS terminals,
DenizBank generated US$ 20 million and
EUR 15 million in revenues in 2007. With
the addition of British Pound and the
Japanese Yen, DenizBank intends to
become a stronger player in the foreign
card market.

DenizBank continued to follow the
international trends in payment systems
and launched the contactless payment
service in 2007, a pioneering undertaking
for the sector in Turkey. The first application
of the system is the use of DenizBank
Sea&Miles cards through the turnstiles at
iDO (istanbul Deniz Otobusleri isletmeleri-
Istanbul Seabuses and Fast Ferries Inc.)
terminals. Contactless payment business
network is expected to expand in sectors
where speed and time are increasingly
valuable.

Number of POS Terminals

Number  Market Share (%)
2007 63,288 4.35
2006 52,582 4.10
2005 38,619 3.38

POS Total Shopping Turnover

Turnover  Market Share (%)
2007 3,028 2.35
2006 2,059 2.08
2005 1,268 1.63

DenizBank rose to seventh place in
Turkey in 2007 and reached 63,288 POS,

DenizBank Agricultural Banking thanks to its expanding member

Customers with Year-end
Outstanding Outstanding

Loans Loan

(YTL million)

2007 120,000 565
2006 33,500 347
2005 19,500 173

Member Merchant Relations
DenizBank rose to seventh place in Turkey
and reached 63,288 POS terminals in 2007,
thanks to its expanding member business
network. The network sales volume grew
50% over the previous year, twice the sector
growth rate. With its foreign currency

business network. The network sales
volume grew 50% over the previous year,
twice the sector growth rate.



Public/Project Finance and

Corporate Banking Group

The share of DenizBank Corporate Banking in the
Bank's total deposits and total loans were 17% and
27%, respectively. In general, growth rates in both
cash and non-cash transactions increased

noticeably in 2007.

Corporate Banking

Using the benefit of the know-how and
experience of its partner Dexia, DenizBank
Corporate Banking is continuing to grow and
become one of the major players in the Turkish
corporate banking market, where domestic
and foreign banks are in fierce competition.

Despite developments in technology and
finance practices, one-on-one customer
relations maintains its vital importance.
DenizBank possesses a service network
comprised of five corporate branches in
Istanbul, Ankara and Izmir that are structured
in line with the distribution of its economic
activities. The Bank stays in close proximity
to its customers to efficiently offer all kinds of
financial products, solutions and services
based on their needs.

While constantly deepening its relation with
its existing customers, DenizBank Corporate
Banking continues to enhance its relations
with multinational companies operating in the
domestic market. DenizBank combines its
commercial success with a strong risk culture
and policy. The Bank focuses on construction,
infrastructure, maritime, education and
healthcare, logistics, agriculture and iron and
steel sectors. In addition, activities are
expanding towards the growing needs of the
increasingly important area of project finance.

Despite the general economic slowdown in
the first half of the year, DenizBank Corporate
Banking achieved significant growth and met
the financing needs of many projects and
companies. Share of DenizBank Corporate
Banking in terms of the Bank's total deposits
and total loans were 17% and 27%,
respectively. In general, growth rates in both
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cash and non-cash transactions increased
noticeably in 2007.

In addition to banking products and services,
the synergy DenizBank created with its
subsidiaries, each of which is a leading
company in its own area, is impressive.
DenizBank Corporate Banking continued to
offer leasing, factoring, public offering
underwriting, private banking, investment
funds and similar products to its customer,
in addition to banking products and services.
The Bank will concentrate on cash
management, public offering underwriting,
risk management products and structured
finance transactions in the upcoming period.

The pillars of DenizBank's Corporate Banking
strategies firmly rest on its entrepreneurial,
young and innovative relationship with its
growing customer base and its powerful
foreign partner Dexia. DenizBank Corporate
Banking will continue to gain market share
by remaining true to its existing strategies
based on this firm foundation.

Public and Project Finance

Public Finance

The Public Finance Department was initiated
to provide financing for the projects of local
public administrations, their affiliates and
economic enterprises, as well as state
economic enterprises, their establishments
and affiliates.

The Department, which is beginning to
accumulate know-how in the Public finance
area, is also interested in Public-Private
Partnership activities and Treasury-
guaranteed transactions.

The strategy of the DenizBank Public Finance
Department is structured respectively to work
with the following:

e |stanbul Metropolitan Municipality and its
affiliates

e The other 15 Metropolitan Municipalities
and their affiliates

e Municipalities with more than 100,000 people
and their affiliates

e State Economic Enterprises, their
establishments and affiliates.

DenizBank Public Finance Department is on
the verge of establishing cooperation with the
EIB (European Investment Bank) and the AFD
(French Development Bank) in order to
provide low-cost and long term financing
support to its customers.

Considered to be the primary business line
of Dexia DenizBank completed the structuring
of its Public Finance Department in the third
quarter of 2007. As of year-end, total cash
and non-cash loans extended in this area
reached YTL 374 million.

Project Finance

The Project Finance Department was
established in 2005 to provide medium and
long-term structured financing for projects in
targeted sectors such as telecommunication,
energy, infrastructure (ports and airports),
healthcare and education. In addition to these
prioritized sectors, industrial investments,
privatization and acquisition and financing
are also within the scope of operation of this
Department.

2007 has been a successful year for
DenizBank Project Finance Department.
Despite the fact that it was the first year of
partnership with Dexia, DenizBank succeeded
in creating strong synergy that reflected the
potential for business and business volume
in the market. In addition to the targeted
sectors, the Bank entered many new sectors
including dairy husbandry, foundry and
cement, and total loan volume created in
2007 reached US$ 760 million. This successful
beginning is expected to accelerate in 2008.
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DenizBank

The Project Finance Department's strategy
for 2008 is to reinforce its market position and
share in target sectors with the contribution
of DenizBank's strong customer portfolio.
While expecting investments and privatizations
to continue at full speed, the Department's
goal, by utilizing the global experience of
Dexia in project finance, is to assume the
most important roles such as the “lead
underwriter, co-underwriter” and become the
first bank to be considered in the project
finance area.

Foreign Trade Finance

Thanks to the reputation DenizBank is creating
in the international banking community, the
Foreign Trade Finance Department expanded
its foreign trade volume and correspondent
network in 2007. Using its ability to satisfy
most of its customers' financing needs,
DenizBank's correspondent banks surpassed
1,100 in number in 2007, while letter of credit
volume reached US$ 2.4 billion, a 35%
increase over the previous year.

Within the scope of the insurance programs
of Export Credit Agencies, DenizBank offered
customers medium- and long-term loan
facilities for their investment good imports.
The Bank also continued to act as an
intermediary for these loans in 2007 through
various organizations based in European and
Far East countries, and serviced GSM102
loans provided by the United States
Department of Agriculture to finance
agricultural imports from the United States.

Having adopted the construction sector as a
niche market, DenizBank continued its
increasing support of the industry in 2007.
The Bank's relationship with this sector has
become more important as its corporate
clients have increased operations in the
Middle East and African countries, creating
an expanding correspondent network channel
as well as new letters of credit.
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Commercial Banking Group

2007 was a successful year for the Commercial Banking

Group, whose primary strategies were to increase the

customer base, deepen business relations with existing

clients and focus on niche sectors.

2007 was a successful year for the
Commercial Banking Group, whose primary
strategies were to increase the customer
base, deepen business relations with existing
clients and focus on niche sectors. These
strategies will also be followed in 2008.

The prevailing view on commercial banking
activities in 2007 has been to continue
developing the most beneficial relations
possible with existing customers. While
serving its clients' long-term investment
requirements, DenizBank also strived to be
their first choice bank for other banking needs.
Commercial Banking focused on tourism,
energy, education, maritime, healthcare and
sports as niche sectors, and increased its
volume of transactions in other sectors as
well.

The Commercial Banking Group serves all
the financial requirements of its clients on a
one-to-one basis with 237 experienced sales
and marketing personnel in 59 branches. The
Group opened 10 new centers (Istanbul,
Ankara, Adana, Gaziantep, Gebze, Kayseri
and Konya) in 2007, in addition to the 4
existing commercial centers (Istanbul, Ankara,
Izmir and Antalya) creating a total of 14
commercial centers. The Group intends to
expand its reach by opening another
commercial center in 2008 to increase the
number branches

to 60.

Increasing its transaction volume, Commercial
Banking Group's credit portfolio reached to
TRY 4.199 million in 2007, an increase of
64%. The Group will continue its sustainable
growth in 2008.



Private Banking Group

Making use of the international synergies of DenizBank
Financial Services Group and Dexia, the Private
Banking Group strives to provide its customers, who
are positioned at the top of the wealth pyramid in
terms of savings, the highest level of returns with a

minimum of risk.

Defined as the upper segment of retail
customers, individuals with liquid assets worth
above US$ 150,000 usually require more
sophisticated services in addition to traditional
banking services. DenizBank strives to
capture a higher market share in private
banking by offering solutions tailored to the
many demands of customers in this segment.

Private Banking plays a significant role in
wealth accumulation in developing countries.
With the drop in inflation and nominal interest
rates, high net-worth individuals who are not
able to earn high rates of return from public
borrowing instruments start looking for experts
who know how to invest their savings. As it
has in other developing countries that have
gone through a similar process of growth,
Private Banking in Turkey is expected to begin
growing rapidly.

Making use of the international collaboration
between DenizBank Financial Services Group
and Dexia, the Private Banking Group strives
to provide its customers, who are at the top
of the wealth pyramid in terms of savings the
highest level of returns with minimum risk.
Dexia creates a very different atmosphere for
DenizBank in terms of capital, ratings and
know-how. A completely different structure
from the Bank's competitors' is being created
by merging Dexia's private banking services
into DenizBank's existing structure. The goal
is to create a new structure that produces
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unique solutions to customers' diverse
demands. Differentiating itself with its products
and services, the Private Banking Group
constantly seeks to provide creative solutions.
It has the capability to use all the pieces of
the DenizBank Financial Services Group
separately in order to meet customer needs.

With a new approach that differs in practice
from other banks in the sector, DenizBank's
Private Banking Centers create positive
synergy with the Bank's regional branches
by establishing contact with their customers
while maintaining constant interaction with
existing customers. As the sector quickly
matures, DenizBank is creating a dynamic
business model that will capture the maximum
market share with the right products and
services. The primary strategy of DenizBank
Private Banking for 2010 is geared towards
becoming one of the top three private banking
groups in terms of managed assets. In order
to achieve this goal, the positioning of Private
Banking Centers within DenizBank's regional
organizations will be completed as of year-
end 2008.
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Banking Services

DenizBank

DenizBank AG (Vienna)

DenizBank MoSCOW (moscow)
EuroDeniz Off-Shore Bank wicosia)

At the end of 2007, total assets, shareholders' equity
and year-end pre-tax profit stand at EUR 1.14 billion,

EUR 77.1 million and EUR 8.7 million, respectively.

Den iZ Ban k AG (Vienna)

Established in 1996 by the former Esbank
in Vienna, Esbank AG was acquired by
DenizBank in August 2002 and was
renamed DenizBank AG in 2003.

DenizBank AG is a member of the Austrian
Deposit Insurance Fund, the International
Forfaiting Association, the Austrian Bankers
Association and the Austrian-Turkish
Business Cooperation Council.

Widespread Branch Network
DenizBank AG began further expanding
its operations between 2003 and 2005,
opening a total of 9 branches: 3 in Austria
and 2 in Germany. 2007 was another year
of growth with the opening of the Wiener
Neustadt and Floridsdorf (Vienna) branches
in May and September of 2007, bringing
the total number of branches to 11.
Currently efforts are also under way to move
the Head Office in Vienna to a more
spacious location to meet the higher
business volume.
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A representative office of DenizBank AG,
established in Istanbul in 2004 in an effort
to follow Turkish market developments more
closely, represents the Bank's active interest
in the Turkish market.

Extensive Product and

Service Portfolio

DenizBank AG is gradually increasing its
share of the triangular trade moving
between Turkey, Austria, and the Russian
Federation by collaborating with its
branches in Austria and Germany, and its
subsidiary in the Russian Federation,
DenizBank Moscow. The Bank acts as an
intermediary for the operations of Turkish
companies in Euro Zone countries by
offering forfaiting, non-cash and cash loans,
and foreign currency transfer services.

Other services the Bank offers include retail
loans, small business loans, credit cards,
money transfers and insurance products.
The Bank's customer base and business

volume continue to increase with its Internet

Banking service (www.denizbank.at).
DenizBank AG's private banking services
geared towards its customers domiciled in
Turkey continue to grow as well. In addition,
DenizBank AG is actively involved in the
project finance segment through loans to
energy, education and tourism investments
in Turkey.

Sound Financial Results

At the end of 2007, total assets,
shareholders' equity and year-end pre-tax
profit stand at EUR 1.14 billion, EUR 77.1
million and EUR 8.7 million, respectively.



DenizBank MOSCOW woscow)

DenizBank acquired iktisat Bank Moscow
at the beginning of 2003. Soon afterwards
its name was changed to DenizBank
Moscow, with paid-in capital raised to EUR
19.4 million in 2005. 51% of the DenizBank
Moscow shares are owned by DenizBank
AG while the remaining 49% are owned by
DenizBank. The application process to add
approximately EUR 17 million to the Bank's
paid-in capital is still ongoing as of year-
end 2007 and the capital increase is
expected to be finalized in early 2008.

DenizBank Moscow is a member of the
State Deposit Insurance System of the
Russian Federation, the Association of
Russian Federation Banks, the Association
of Foreign Banks in the Russian Federation
and the Association of Russian-Turkish
Businessmen (RTIB).

Goals and Core Activities
DenizBank Moscow was established with
the vision of creating a medium-sized
commercial bank that would serve as a full-
financial services provider, primarily to
Turkish and Russian businesses in the
triangular trade moving between Turkey,
Austria, and the Russian Federation.

The strengthening commercial and
investment relations between Turkey and
the Russian Federation provide a unique
opportunity for DenizBank Moscow to
become a medium-sized commercial bank
offering loans, non-loan financial products

and foreign trade finance products to
Turkish entrepreneurs doing business in
the Russian Federation.

The Bank serves as a “one-stop shop” for
DenizBank clients who are currently
conducting business or looking for potential
business opportunities in the Russian
Federation. In addition to its core business
of commercial banking, DenizBank Moscow
has also become an active player in the
Russian Federation foreign exchange and
money markets, as well as in fixed-income
securities transactions and investments.

In part with the contributions of its majority
shareholder Dexia Group, DenizBank
Moscow registered a significant increase
in its business volume related to foreign
trade finance in 2007, while continuing to
expand its domestic and international
correspondent bank network. The Bank
continued to support notable Turkish
companies operating in the Russian
Federation, primarily in the contracting,
household appliances, energy, glass, and
tourism sectors. This assistance included
providing large construction projects
throughout the Russian Federation with
cash and non-cash loans. In the corporate
banking segment, the Bank completed its
infrastructure investments geared towards
serving leading Russian companies in their
sectors in 2007 and is now aiming at
expanding its existing high-quality portfolio.

Europe's largest country in terms of
population, Russian Federation achieved
high GDP growth rates in recent years
thanks to higher energy prices and
accelerating foreign direct investment. In
an attempt to take advantage of the retail
banking potential created by the rapid
increases in per-capita disposable income
levels and consumption in parallel to GDP
growth, the Bank initiated a retail banking
project with the approval of the Dexia Group
at the beginning of 2007. The investments
for that project are about to be completed.
Direct marketing practices and
collaborations with large retail chains are
being initiated so the Bank may enter the
retail banking segment rapidly in mid-2008,
primarily by offering potential customers
credit cards.

Sound Financial Results

In 2007, total assets and shareholders'
equity of DenizBank Moscow increased to
EUR 237.8 million and EUR 28.6 million,
respectively. The Bank reported EUR 1.2
million in net income before taxes for the
year 2007.

EuroDeniz Off-Shore Bank Ltd. nicosia)

DenizBank acquired EuroDeniz Off-Shore
Bank, located in the Turkish Republic of
Northern Cyprus, from the Savings Deposit
Insurance Fund of Turkey at the beginning
of 2002. The Bank is an off-shore bank fully
licensed to undertake all commercial
banking transactions.
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As of year-end 2007, EuroDeniz Off-Shore
Bank had a balance sheet size of EUR 650
million and shareholders' equity of EUR
37.8 million.
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Investment Banking and Brokerage Services

DenizYatirim Securities
Ekspresinvest Securities
DenizTiirev Securities

Deniz Investment Trust
Deniz Portfolio Management

Fully licensed to perform all transactions in the capital
markets, DenizYatirim Securities allows its customers
to transact in all investment vehicles from a single
address. As the brokerage house with the most
widespread branch network in Turkey, the Company
provides these services through its 136 branches.

DenizYatirim

Strong Presence in Capital
Markets

Offering leadership in meeting the financial
return and service quality expectations of
its clients, DenizYatirnm Securities was
established in January 1998 as a
DenizBank subsidiary.

Fully licensed to perform all transactions
in the capital markets, DenizYatirm
Securities allows its customers to transact
in all investment vehicles from a single
address. As the brokerage house with the
most widespread branch network in
Turkey, the Company provides services
through its 136 branches.

The Company strives to serve its
customers in the fullest manner possible
with its streamlined corporate structure
and professional management team while
taking into account the shared concerns
of clients, employees, shareholders and
regulatory agencies.
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In the 9 years between its establishment in
1998 and 2007, DenizYatirim Securities has
pioneered investment practices and
achieved many milestones in the capital
markets.

e 1998: May 15, established

e 1999: 2,431 customers, 0.7% market
share and 8 branches

® 2000: Acquisition of TEKTAS Securities.
Initial public offering of Zorlu Energy. 14,309
customers, 1.4% market share and 30
branches

e 2001: Establishment of Internet Banking.
Obtaining AOQC Moody's International ISO
9001 certificate. Acquisition of Demir
Investment Trust,

17,848 customers, 2.3% market share and
32 branches

e 2002: Acquisition of Ekspres Invest
Securities from the Savings Deposit
Insurance Fund of Turkey (TMSF).

27,055 customers, 4.1% market share and
60 branches

e 2003: Acquisition of Ege Portfolio
Management which continued its operations
as Deniz Portfolio Management. Initiation
of investment transactions at the Contact
Center.

38,745 customers, 4.68% market share and
91 branches

e 2004: DenizBank Inc. and Fenerbahce
Sportif initial public offerings,

65,700 customers, 5.85% market share and
101 branches

e 2005: Trabzonspor Sportif initial public
offering. Financial directorship role jointly
with BNP Paribas in the Turkish Telecom
privatization process.

78,477 customers, 5.1% market share and
122 branches

e 2006: BankAsya and Vestel Beyaz Esya
(Vestel Household Appliances) initial public
offerings.

103,897 customers, 5.5% market share and
134 branches



In 2007: As the brokerage house with the
most extensive branch network in Turkey,
DenizYatirm Securities increased its
transaction volume to YTL 37.6 billion (EUR
22 billion) for a 4.83% market share. As of
year-end 2007, DenizYatinm Securities has
reached 109,553 customers through 136
branches.

Corporate Finance

With its experienced staff and completed
and ongoing projects in various sectors,
the Corporate Finance Department
continued to support its customers and the
capital markets. Despite being a relatively
new player in the sector,

DenizYatinm Securities has become one
of the most important investment banking
pbrands in Turkey.

With total subscriptions of EUR 651 million
in public offerings in 2007, DenizYatirm
Securities ranked second among brokerage
houses in Turkey.

International Marketing -
Electronic Trading

Through its strategic cooperation with GL
Trading, DenizBank's International
Marketing Department achieved a first in
Turkey in June 2007 when it launched its
electronic trading platform. The platform
provides direct access to the Istanbul Stock
Exchange for foreign institutional investors.

Ekspresinvest Securities

Serving Foreign

Institutional Investors

Joining DenizBank Financial Services Group
at the end of 2002, Ekspreslnvest continues
to grow rapidly, focusing on offering
securities investment services for foreign
institutional investors.

In 2007, the Company ranked 10th in equity
trading volume with a 3.22% market share
among all brokerage houses trading on the
Istanbul Stock Exchange. Ekspresinvest is
among the leading brokerage houses that
serve foreign institutional investors.

In 2007, the number of Ekspresinvest's
foreign institutional clients surpassed 150,
running parallel to a significant increase in
its foreign mutual fund and hedge fund
clients. Ekspresinvest owes this success
to its experienced staff and research
infrastructure. Together they generate
innovative investment ideas that are distinct
from its competitors, offering clients timely,
high-quality, value-added services.
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Research Reports

In its effort to ensure that its target clientele
of foreign institutional investors receive all
the relevant information on Turkey
necessary to make the fastest and most
accurate investment decisions,
Ekspresinvest publishes periodic macro
and micro-level analyses on publicly-traded
companies and the economic and political
environment. In 2007, the research team
increased its coverage of publicly traded
companies from 66 to 71, some 81% of the
Istanbul Stock Exchange market
capitalization.

Ekspresinvest research reports have a
reputation for forecasting the direction
Turkish capital markets are going and
rapidly responding to the developments.
These reports are published by international
information providers such as Bloomberg
and Thomson One Analytics.

In 2007, the Company ranked 10th in
equity trading volume with a 3.22%
market share among all brokerage
houses trading on the Istanbul Stock
Exchange. Ekspresinvest is among the
leading brokerage houses that serve
foreign institutional investors.
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DenizTlrev Securities

Established as a Tarigsbank subsidiary in
1997, Taris Securities joined the DenizBank
Financial Services Group following
DenizBank's acquisition of Tarisbank in
2002. The name of the Company was
subsequently changed to DenizTurev
Securities in 2005.

Target and Strategy

DenizTurev Securities' prioritized target is
to conduct its operations by distinguishing
itself from its competitors and specializing
in domestic and international derivatives
markets. The Company offers services
through DenizBank's countrywide network
of branches within the framework of the
agency agreement signed with the Bank.
DenizTurev aims to increase its market
share in Turkish Derivatives Exchange in
2008 as a result of its strategic cooperation
with DenizBank and DenizYatirim.

A First in Turkey

DenizTurev incorporated international
derivatives markets into its service portfolio
through international strategic partnerships.
The company is the first to receive an
authorization certificate from the Captial
Market Board providing access to the
international derivatives markets for Turkish
investors. The Company also entered the
risk management field, intermediating the
London Metal Exchange transactions of
institutional investors that want to hedge
their spot market risks.

Services

Using derivatives market tools based on
an investor's risk preferences, DenizTurev
searches for and locates diverse investment
alternatives and opportunities. In addition
to the brokerage services offered in
derivatives markets, the Company

undertakes research activities in areas that
require special expertise and provides risk
management consulting services to
institutions.

DenizTiirev Securities' priority is to
conduct its operations by distinguishing
itself from its competitors and providing
thoughtful insight into the domestic and
international derivatives markets.

Deniz Investment Trust

Small Investors' Gateway to
Capital Markets

Established as an A-Type investment trust
company in 1995, Demir Investment Trust,
a Demirbank subsidiary, joined the
DenizBank Financial Services Group as a
DenizYatirm subsidiary at the end of 2001.
The Company's title was changed to Deniz
Investment Trust in 2002.
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Out of a total of 33 investment trusts trading
on the Istanbul Stock Exchange, Demir
Investment Trust is one of the top five in
terms of portfolio size. Managed by Deniz
Portfolio Management, the Company's
portfolio reached YTL 47 million in 2007.



Deniz Portfolio Management

Following the decision to place its mutual
fund and asset management activities under
separate roofs, DenizYatinm Securities took
the first step to establishing itself as an
independent entity by acquiring Ege Asset
Management from the Savings Deposit
Insurance Fund of Turkey (TMSF) in May
2003. Subsequently, the title of the
Company was changed to Deniz Portfolio
Management on June 1, 2003.

A High-return Mutual Fund Portfolio
With funds structured on the risk
preferences and return expectations of
investors, all DenizBank mutual funds have
been among the top performers within their
respective categories since their inceptions.
Given that 80% of all mutual funds in Turkey
are liquid funds, the B-Type Liquid Fund is
the largest of the DenizBank mutual funds
and was ranked 8th among 49 funds in its
category at the end of 2007. This fund ranks
1st in its category based on total returns
since 2000. DenizBank B-Type Hybrid Fund
also performed better than many other
alternative investment vehicles in its
category, finishing 2007 with an impressive
22.45% return and a rank of 2nd among
55 similar funds.

Synergy with Dexia Asset
Management (DAM)

Deniz Portfolio Management and Dexia
Asset Management (DAM) have been
working together to create synergy since
the beginning of 2007. The Company
intends to increase its performance by
making the structural and organizational
changes necessary to enhance its service
quality in its Research, Marketing, Risk
Management and Treasury Departments.
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The Marketing Department initiated
coordinated efforts to prepare fund reports
with the same format and contents as DAM
and share them with the branches. Weekly
developments and expectations were
shared when possible with the branches
through publications with extensive
contents. By making on-location visits to
the branches, the Department identified
their sales and marketing needs and
expectations, and produced and
implemented solutions.

Risk management in portfolio management
companies took on prioritized importance
within the scope of the Capital Markets
Board regulations. The Company worked
in parallel with DAM on this issue and
performed the risk analyses of its funds
periodically and systematically. As a result,
the Company achieved a structure
providing quality services that match
international standards.

Deniz Portfolio Management
Research Department

Deniz Portfolio Management Research
Department contributes in an effective and
systematic manner to the decision-making
processes of investors and fund managers
domestically and internationally. Through
its detailed analyses conducted within the
framework of its synergy with DAM, a
product portfolio comprised of bulletins,
macroeconomic reports, industry reports,
company analyses and information notes
is offered to fund managers and customers.
The Company especially analyzes the
stocks in the MSCI Turkey index in a
detailed manner, thus making significant
contributions to the investment decisions
of Deniz Portfolio Fund managers.

With funds structured on the risk
preferences and return expectations of
investors, all DenizBank mutual funds
have been among the top performers
within their respective categories since
their inceptions.



Section 1 Introduction

Leasing and Factoring Services

DenizlLeasing
DenizFactoring

DenizlLeasing ended 2007 as a major player in its
sector based on its transaction volume, profitability
and strong balance sheet created by its flexible
structure, strong partners and young, ambitious staff.

Being part of a large financial services group has
contributed to the growth of DenizFactoring's business
volume. As of year-end 2007, the Company achieved
total domestic factoring turnover of EUR 1.05 billion.
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DenizLeasing

Since the commencement of operations in
December 1997 as a member of the
DenizBank Financial Services Group,
DenizlLeasing has adopted a business
strategy of cautious growth.

Aided by DenizBank's rapid and efficient
growth, DenizLeasing has become one of
the important brands in its sector.

Conforming to the strategic plan of the
DenizBank Financial Services Group,
DenizLeasing focuses on leasing services.

Solid Customer Portfolio
DenizLeasing's customer portfolio primarily
consists of small and medium-sized
businesses in Turkey from virtually all
sectors. As a result, the customer portfolio
is highly diversified.

Leasing Products

DenizLeasing offers medium and long-term
financing denominated in both foreign
currencies and Turkish lira. DenizLeasing
and DenizBank distribution channels are
actively utilized to reach customers. To
secure funding, DenizLeasing has built
strong relationships with international
creditors and suppliers by leveraging the

international reputation of DenizBank
Financial Services Group.

DenizLeasing ended 2007 as a major player
in its sector based on its transaction volume,
profitability and strong balance sheet
created by its flexible structure, strong
partners and young, ambitious staff.

Leasing Volume

DenizFactoring

Established in 1998, DenizFactoring is a
wholly-owned DenizBank subsidiary and a
member of the DenizBank Financial
Services Group. DenizFactoring is a full
member of the Turkish Factoring
Association and the FCI (Factors Chain
International), offering its customers a full
range of international and domestic
factoring services.

Strategies

The primary strategy of DenizFactoring is
to offer its products to its customers in a
faster and easier manner over the
DenizBank Financial Services Group portal.
The Company has the opportunity to offer
factoring services throughout the country
by using the 320 DenizBank branches.

In an attempt to take advantage of the
competitive environment in a market that
has recently become increasingly focused
on price, DenizFactoring adopted the
strategy of differentiating itself from its
competitors by launching the “Collection
Management Project”. As part of the project,
a separate Collections Department and
Call Center were established within the
Company. This allows DenizFactoring to
provide Collection Management Service to
corporations that have a large and scattered
customer bases and want to outsource
their collection activities. DenizFactoring's
Collection Management Service is yet
another first for DenizBank.
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Domestic Factoring

Being part of a large financial services
group contributes to the growth of
DenizFactoring's business volume. As of
year-end 2007, the Company achieved total
domestic factoring turnover of EUR 1.05
billion. Based on the total factoring turnover
(domestic and international), DenizFactoring
is among the four largest players in the
Turkish factoring sector in 2007, with EUR
1.16 billion in total turnover and EUR 308
million total assets.

International Factoring

Thanks to its large correspondent base
worldwide and high-level service quality,
DenizFactoring is among the sector leaders
in international factoring transactions.

Based on the total factoring turnover
(domestic and international),
DenizFactoring is among the four largest
players in the Turkish factoring sector
in 2007, with EUR 1.16 billion in total
turnover and EUR 308 million total
assets.



Section 1 Introduction

Insurance Services

Deniz Life Insurance

In 2007, Deniz Life Insurance achieved YTL 23 million

in premium generation through the sale of 164,500
insurance policies, becoming the fastest growing
company in the life insurance market.

DenizBank entered the life insurance market
by acquiring Global Hayat Sigorta A.S.
(Global Life Insurance Inc.) from Global
Yatinm Holding (Global Investment Holding)
on March 30, 2007. The title of the company
was changed to DenizHayat Sigorta (Deniz
Life Insurance) on August 14, 2007.

After its acquisition, the company's product
structures and business flows were
completely renewed. The IT infrastructure
and organization were strengthened and
integrated into the main distribution channel
of DenizBank as of May 2007. After this
date, DenizBank customers began
receiving life insurance products and
services under the Deniz brand.

Deniz Life Insurance achieved YTL 23
million in premium generation through the
sale of 164,500 insurance policies in 2007,
becoming the fastest growing company in
the Turkish life insurance market.
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The goal of Deniz Life Insurance is to
become a company that steers the sector
and strives to provide its customers the best
service under all circumstances, thanks to:
e The strength of DenizBank and PTT (The
General Directorate of Post and Telegraph
Organization) distribution channels,

e |ts experience and service quality in
bancassurance,

e |ts qualified human resources and strong
technology infrastructure,

¢ Dexia's 75-year insurance experience
and know-how in Europe as well as around
the world.



Information Technology Services

Intertech

The inter-Next banking platform was deemed the “Most
Successful Project of the Year” by Microsoft Turkey in

2007.

inter-Next

New Generation Banking Platform
As of June 2007, Denizbank began using
the inter-Next Integrated Banking Platform
developed by Intertech with all of its
modules and components. Created in line
with Denizbank's growth targets, inter-Next
is the first banking platform developed with
the CPM (Customer Process Management)
approach. Inter-Next will sustain and
enhance brand value by making
differentiation in service offerings a constant
process.

The inter-Next applications, built on the
principles of customer focus, fast, high-
quality services for the marketplace and
operational efficiency, differentiate this
product from other banking applications.
Its support system and business intelligence
solutions that feed operational CRM
(Customer Relations Management) are
state-of-the-art and put DenizBank ahead
of its competitors.

The inter-Next banking platform was
deemed the “Most Successful Project of
the Year” by Microsoft Turkey in 2007.

Initiated in 2005, inter-Next was finalized
during a two year refining process before
being transferred to the production
environment. By automating most customer
processes an annual business-load saving
of 430 employees was achieved. Thanks
to the operational efficiency, branches were
transformed from operation centers to sales
centers.
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Aside from DenizBank's partnership with
Dexia, which allows the Bank to operate as
a strong international presence, its
innovative organizational structure and
young, dynamic staff allow it to keep abreast
of new technological developments.

By gaining the ability to offer its tailored,
high-technology products and services
through all channels at the same high
quality, DenizBank was able to further
differentiate itself in the eyes of its
customers.

inter-Next Components

Developed in line with the principal
DenizBank has held since its inception that
each customer is unique, inter-Pusula, the
main CRM application, feeds decision
support systems and allows monitoring of
customers by providing demographic
information, relationships, documents,
processes and portfolio definitions to ensure
the most personalized profile possible.

Inter-Pusula applications such as
Gorevlerim (My Tasks), Varliklarim (My
Assets), Musteri Arastirma ve iletisim
(Customer Research and Communication),
Satis Firsatlari (Sales Opportunities) and
Gise Satis Modult (Counter sales Module),
transformed data into information. The
profile created during processing at the
decision support warehouse is shared with
users at every point of contact to be sure
it is factually correct and directs the
customer to the highest quality service
possible.

Inter-Face is an application within the inter-
Next integrated banking platform that
performs the full range of fundamental
banking functions. Thanks to its parametric
product and service definitions, processed-
focused structure and supreme integration
capabilities, inter-Face makes it easier to
offer fast and innovative products that meet
customer needs and expectations.

Inter-Rota, another innovative program, has
completely automated DenizBank business
processes, allowing a culture of cooperation
to be adopted across the organization while
minimizing operational risk and error ratios.
Allowing the management and restructuring
of customer processes, the advanced
reporting and analysis capabilities of inter-
Rota allow constant measurement of
process and resource performances, and
the ability to revise them quickly in response
to changing and developing requirements.

DenizBank Decision Warehouse
infrastructure and DenizBank business
intelligence applications, which feed the
operational CRM and support decision
making processes of users at all levels,
facilitate the business decision-making
process. This futuristic software will keep
the Bank on course well into the future,
managing the Bank's performance in the
best possible way.



Section 1 Introduction

Cultural Services

DenizKultur

DenizKUltur is responsible for representing the

DenizBank Financial Services Group as well as the
corporate and social mission of the Group in projects

it undertakes and in cultural activities it supports.

DenizBank Culture Arts&Publication Inc.
(DenizKdaltdr) was established in 2004 for
the purpose of organizing and supporting
cultural activities, particularly scholarly
research, arts and literature. DenizKultlr
is responsible for representing the
DenizBank Financial Services Group as
well as the corporate and social mission of
the Group in projects it undertakes and in
cultural activities it supports.

DenizKuUltdr is currently publishing books
in the fields of science, arts and literature,
providing audio and visual cultural material,
supporting performing arts activities,
collections and exhibitions of visual arts
and handcrafts. DenizKUltlr supports
campaigns in line with its social mission
and is open to proposals for new cultural
activities.
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2007 Art Year Productions and
Publications

Ovykdler "Ses'leniyor (Stories Speak Out)
Volume 1

Sesli Edebiyat (Audio Literature) Series

Financial and Material Sources of the
Independence War
Alptekin Muderrisoglu

The Turkish Economy in the Year the
Republic was Established
Alptekin Muderrisoglu

Sakarya Diary Volumes 1 and 2
Alptekin Muderrisoglu

Sarikamis Tragedy
Alptekin Muderrisoglu

Ottoman Geography at the Beginning of
20th Century
Necdet Sakaoglu

Turkish-German Battlefield Solidarity
Documentary Film / 6 Parts / DVD
Alptekin Muderrisoglu

Second Constitutional Era and 31 March
Rebellion

Documentary Film / 3 Parts / DVD
Alptekin Muderrisoglu

Three Tenors Concert

Istanbul State Symphony Orchestra (IDSO)
Spring Concert - 2007 / DVD

Senol Talinli, ihsan Ekber, Aydin Ustuk

Omer Yilmaz Documentary
Biographical Documentary / DVD

Omer Yilmaz - Turkish Folk Songs
Concerts and Studio Recordings / Audio
CD

Omer Yilmaz - Arias
Opera and Concert Recordings - Audio CD

Country of Infinite Blue Bodrum
Volume 1 - Ancient Underwater Ruins
Volume 2 - Nature

Volume 3 - Culture

Volume 4 - History

Coskun Aral

Documentary / DVD

Istanbul Historical Peninsula (Master)
Vedat Atasoy
World Cultural Heritage Documentary / DVD



The following projects are in production and
will be completed in 2008:

¢ |n the second volume of the “Sesli
Edebiyat Dizisi / Oykuiler "Ses'leniyor” (Audio
Literature Series / Stories Speak Out)
project, the first volume of which was
released in 2007, Turkish short story authors
who were born after 1952 are covered. In
this volume of the series, 100 short stories
written by Turkish authors and spoken by
prominent theatre artists will be presented
in 20 Audio CDs.

e Completed in 2007, 5,000 copies of the
documentary “Istanbul - Historic Peninsula”
will be offered for purchase at historic and
touristic locations in Istanbul in 2008. and
touristy locations in Istanbul in 2008.

e Completed in 2007, produced by Nebil
Ozgentirk and comprised of 13 parts, the
documentary series “Diary of Turkey” will
be released as a five DVD set in 2008. This
project also includes ongoing preparations
for a book on this subject.

e DenizBank Chief Economist Dr. Saruhan
Ozel's new book, “Balance of Global
Imbalances”, is among the Company's
book projects in 2008 as well. Another book
by Dr. Saruhan Ozel titled “Global Financial
Crises” was also published by DenizKultur
in 2005.

37

e \Within the scope of the Agricultural
Banking Department's social responsibility
efforts, the Company will work on a project
package composed of books and
documentary films towards development
of agricultural awareness. The Project is
being undertaken with the goal of
establishing an agricultural library in the
villages.

e New internal projects as well as external
projects asking for support will be taken
into consideration during the year.

e Pursuant to the agreement entered into
with Alfa Dagitim (Alfa Distribution) during
2007, domestic distribution and sales
organization of agricultural products will
be completed in the early part of 2008.
Negotiations for international sales
organization are still ongoing.

e The Company will begin sales over the
Internet website in 2008. The design work
is already completed and the test process
is expected to be complete shortly. Through
the stands that are to be set up in
DenizBank branches during the year, the
Company is targeting an effective promotion
campaign for every new product launched,
thereby increasing its sales.

DenizKiiltiir is currently publishing
books in the fields of science, arts and
literature, providing audio and visual
cultural material, supporting performing
arts activities, collections and exhibitions
of visual arts and handcrafts. DenizKiilttir
supports campaigns in line with its social
mission and is open to proposals for
new cultural activities.



Section 2 Management and Corporate Governance

Board of Directors

Dirk Bruneel M. Tinas Titiz Hakan Ates M. Cem Bodur
Chairman Vice Chairman Member; President and CEO Member

Bruno Accou Fikret Arabaci Ayfer Yilmaz Alain Delouis
Member Member Member Member

Hugo Lasat Eric Hermann Bruno Deletre
Member Member Member
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Dirk Bruneel

Chairman of the Board of Directors

Born in Belgium in 1950, Mr. Bruneel
graduated from Ghent University Department
of General Economics. He began his career
at Caisse Générale d'Epargne et de Retraite
(CGER) in 1973. After working in both the
administrative and the commercial sectors,
he was promoted to the Board of Directors
as the member responsible for the
commercial network. He joined the Board
of Directors of Bacop Banka in 1993 and
was promoted to Chairman in 1995, a
position he continued to serve at after the
establishment of Artesia. Subsequent to
Artesia's acquisition by the Dexia Group in
2001, he became the Member responsible
for Treasury and Markets on the Dexia Board
of Directors. He has been the Chairman of
Dexia Bank Netherlands since 2002 and
was elected as Chairman of the DenizBank
Board of Directors in October 2006. He is
also serving as the Chairman of the Board
of Directors of DenizBank Culture
Arts&Publication Inc., as well as a member
of the DenizBank Audit Committee and the
Corporate Governance and Nomination
Committee.

Length of Term: 3 years
Tenure on the Board of Directors: 1 year
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Mustafa Tinas Titiz

Vice Chairman of the Board of Directors
Born in Istanbul in 1942, Mr. Titiz graduated
in 1963 from Istanbul Technical University's
Faculty of Engineering and Architecture in
the Electrical Engineering Department. He
worked as the Chief Engineer and Manager
of the Management, Planning and
Operational Research Departments in the
Eregli Coal Plants, Zonguldak, until the end
of 1980. Between 1981 and 1983 he worked
as the General Manager of Elektro-Akustik
Inc. He was elected to the Turkish Parliament
in 1983 and served as State Minister and
Minister of Culture and Tourism between
1985 and 1989. He lectured at Middle East
Technical University from 1991 to 1995 and
left Parliament in 1995. He is a member of
the Turkish Informatics Foundation,
Association of Entrepreneurs, Istanbul
Science and Technology Centers
Foundation, World Productivity Academy,
Chairman of Beyaz Nokta Development
Foundation and Executive Member of Private
|zmir College and was given the Melvin
Jones Award. Mr. Titiz has had several books
published since 1990. He has been a Board
Member of DenizBank since 1997 and
currently serves as the Vice Chairman of
the Board of Directors. He also serves as a
Member of DenizBank's Audit Committee
as well as the Corporate Governance and
Nomination Committee.

Length of Term: 3 years
Tenure on the Board of Directors: 10 years

Hakan Ates

Member of the Board of Directors, President
and CEO

Born in Ankara in 1959, Mr. Ates graduated
from the Middle East Technical University
Faculty of Business Administration in 1980.
He began his banking career in 1981 as an
Internal Auditor at isbank. Following his
selection for various positions at different
departments at Interbank from 1986 to 1994,
he worked as the Branch Manager at the
Bakirkdy, Izmir and Main Branches. He
launched Interbank's Cash Management
system and in 1993 was promoted to
Executive Vice President responsible for
Centralized Operations. Between December
1994 and July 1996 he worked as Executive
Vice President responsible for Financial
Affairs and Technology and Operations at
Bank Ekspres. During this time he led the
Bank's restructuring project with Bank of
America and founded Garanti Bank Moscow,
where he served as the General Manager
for one and a half years starting from June
1996. He continues his duties at DenizBank
as a Board Member, President and CEQ,
having joined the Bank in May 1997 as the
Founding President and CEO. He is also
serving as the Chairman of the Board of
Directors at DenizLeasing, DenizFactoring,
DenizYatinm Securities, Ekspresinvest
Securities, Deniz Portfolio Management,
DenizTurev Securities, Deniz Investment
Trust, DenizBank Moscow, and DenizBank
AG, all of which are DenizBank subsidiaries
as well as a Member of the DenizBank Credit
Committee.

Length of Term: 3 years
Tenure on the Board of Directors: 10 years



Section 2 Management and Corporate Governance

Board of Directors

M. Cem Bodur

Member of the Board of Directors

Born in Istanbul in 1961, Mr. Bodur
graduated from the Istanbul University
Faculty of Economics in 1982. He began
his career at the Interbank Board of Internall
Auditors and later worked in the Loan
Marketing Department. He served as the
Marketing Manager at Kérfezbank in 1991,
Main Branch Manager at Marmara Bank
between 1992 and 1994 and then as the
Finance Coordinator at Ekinciler Holding
between 1994 and 1995. He has been a
member of the Executive Committee of Zorlu
Holding/Vestel Group Companies since
1995. He served as the Vice Chairman of
the Board of Directors of DenizBank between
1997 and 2006. He is still serving as a
Member of the Board of Directors at
DenizBank.

Length of Term: 3 years
Tenure on the Board of Directors: 10 years
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Bruno Accou

Member of the Board of Directors

Born in Belgium in 1961, Mr. Accou
graduated from Ghent University Department
of Economics in 1983. He received a
graduate degree in accounting from the
Vlerick Leuven Gent Management School
in 1984. After beginning his career in 1987
as a Financial Controller at Sofinal Cotesa
NV, he was appointed to the General
Manager post at Sofi Print. He became the
Director of Corporate Finance at KBC
Securities NV in 1993, where he began his
employment as a Managing Director. He
served as the General Manager and
Chairman of the Board of Directors of BAM
NV-Beheertsmaatschappij Antwerpen Mobiel
between 2003 and 2005, joining Dexia Bank
Belgium in 2005 as the Director of Corporate
Banking. In October 2006, he was appointed
to DenizBank's Board of Directors. He is
also serving the Bank as a Member of the
Credit Committee at DenizBank,
DenizlLeasing and DenizFactoring, Vice
Chairman of the Bard of Directors at
DenizLeasing, DenizFactoring, DenizYatirm
Securities, EkspresInvest Securities, and as
a Member of the Board of Directors at
DenizBank AG and EuroDeniz Off-Shore
Bank.

Length of Term: 3 years
Tenure on the Board of Directors: 1 year

Fikret Arabaci

Member of the Board of Directors

Born in Bilecik in 1953, Mr. Arabaci
graduated from Istanbul University, Faculty
of Economics, Institute of Journalism in 1973
and from Marmara University, Faculty of
Commercial Sciences in 1979. He began
his banking career in 1975 at Ziraat Bank
and joined isbank in 1977. Between 1980
and 1985, he worked as an internal auditor
at the bank's Board of Internal Auditors,
during which time he earned a financial
analyst certificate. He joined Interbank in
1985 where he worked at the Head Office,
Credit Control and Loan Marketing
Departments, as well as at various branches
of the bank in managerial positions. In 1992,
he joined Disbank and again worked in
various positions at this bank, finally serving
as the Istanbul Branch Manager. He joined
DenizBank in July 1997 as the Executive
Vice President of Corporate Loans. He is
currently serving as a Member of the Board
of Directors as well as the Credit Committee
of DenizBank. At the same time, he is a
Member of the Board of Directors and the
Credit Committee at DenizLeasing and
DenizFactoring, as well as a Board Member
at EuroDeniz Off-Shore Bank, all of which
are DenizBank subsidiaries.

Length of Term: 3 years
Tenure on the Board of Directors: 3 years



Ayfer Yilmaz

Member of the Board of Directors
(Independent Member)

Born in Ankara in 1956, Ms. Yilmaz
graduated from Ankara University, Faculty
of Political Sciences, Economics and Finance
Department in 1978. In 1979, she worked
as Junior Associate, Chief and Assistant
Unit Manager of Public Finance at the Turkish
Ministry of Finance, General Directorate of
Treasury and General Secretariat of
International Economic Cooperation
Organization, respectively. Following her
duties as Assistant Advisor of Economy and
Commerce in the Republic of Turkey's
Embassy in Bonn between 1986 and 1989,
she worked as Department Head, Assistant
General Manager and General Manager
from 1989 to 1993 at the Turkish
Undersecretariat of Treasury and Foreign
Trade, General Directorate of Public Finance
responsible for State Economic Enterprises,
Internal and External Debts and Funds.
Between 1993 and 1994 she worked as
Assistant Undersecretary responsible for
General Directorates of Public Finance,
Foreign Economic Relations and Banking,
and then as Undersecretary of Treasury until
1995. In addition, she held several
Governorship Missions on behalf of Turkey
at the World Bank, European Council
Development Bank, European Bank for
Reconstruction and Development, Asian
Development Bank, Islamic Development
Bank and several Multilateral Investment
Guarantee Agencies. She became Board
Member at TEAS (Turkish Electricity
Corporation) and Eximbank (Turkish Export
Import Bank) on behalf of the
Undersecretariat of Treasury. She was
elected to the Turkish Parliament during the
20th and 21st legislative periods, and took
part in the Government as State Minister.
She joined Bagkent University in 2002 as
Secretary-General of the Strategic Research
Center, and since 2006 holds the position
of Board Member at Baskent University,
Strategic Research Center. She was
appointed to the DenizBank Board of
Directors in January 2007.

Length of Term: 3 years
Tenure on the Board of Directors: 11 months
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Alain Delouis

Member of the Board of Directors

Mr. Delouis was born in Mende, France in
1960 and graduated from Ecole
Polytechnique in 1983. Alain Delouis held
several positions in local public
administrations in France before joining
Crédit Local de France in 1991, where he
worked in contracts, commercial operations
and the internal control departments. He
was appointed as the Head of Risk
Management Department of Dexia Holding
in 1998. Between 2000 and 2004 he worked
as Head of Money Markets Department and
member of Executive Committee at Dexia
Crédit Local de France. He later worked as
General Auditor in Dexia Holding in 2002.
Continuing his career at Dexia Holding as
Assistant General Manager of Treasury and
Financial Markets Department between 2002
and 2004, Alain Delouis has been working
at Dexia Holding as Head of Treasury and
Financial Markets Department since 2006.
He was appointed to the DenizBank Board
of Directors in January 2007.

Length of Term: 3 years
Tenure on the Board of Directors: 11 months

Hugo Lasat

Member of the Board of Directors

Mr Lasat was born in Etterbeek, Belgium in
1964. Following a B.A. degree in Economics
he received from Vlekho University in
Belgium in 1986, Hugo Lasat obtained an
M.A. degree in Finance from the same
university. He started his career at Arthur
Andersen in 1986 as Auditor before joining
Dexia Bank as Senior Asset Manager in
1988. Between 1992 and 1995 he worked
for AG Asset Management Company as a
Board Member and Corporate Customer
Relations Chief. Between 1995 and 1998 he
worked for Banque Paribas Belgium as
General Manager responsible for Northern
Africa Asset Management, and continued
his career as the CEO of Cordius Asset
Management Company from 1998 to 2001
after the company was acquired by Dexia
Asset Management. Since 2001 Hugo Lasat
has been the CEO of Dexia Asset
Management, which has risen to EUR 104
billion in assets under management. He was
appointed to the DenizBank Board of
Directors in January 2007.

Length of Term: 3 years
Tenure on the Board of Directors: 11 months

Eric Hermann

Member of the Board of Directors

He was born in Belgium in 1958. Following
his B.A. degree in Commercial and Financial
Sciences from the Université de Hautes
Etudes Commerciales in 1983, he earned a
Master's degree in Management Engineering
from Boston University and a Financial
Analyst Diploma from the Inter-University
Centre of Financial Analysis. Mr. Hermann
began his career in Eural SA and worked
as Marketing Risk Manager in Paribas
Belgium in 1994. Employed as Marketing
Risk Manager in Artesia SA in 1998, he has
been the Head of Risk and Strategy
Department in Dexia SA since 2001. He was
appointed to the DenizBank Board of
Directors in January 2007. He also serves
as a Member of the DenizBank Audit
Committee.

Length of Term: 3 years
Tenure on the Board of Directors: 11 months

Bruno Deletre

Member of the Board of Directors

Mr. Deletre was born in Valenciennes, France
in 1961. Graduating from Ecole
Polytechnique in 1984, Bruno Deletre began
his career at the Ministry of Finance and
Economy of France in 1987 where he worked
until 2001 in the Audit, International
Cooperation and Treasury Departments. He
joined Dexia Crédit Local in 2001 as Board
Member responsible for International
Finance, Structured Finance, Accounting
and Management Audit before being
appointed as the CEO of Dexia Crédit Local
in 2003. In 2006, he began serving as the
General Manager of Project Finance
Department in Dexia Holding. He was
appointed to the DenizBank Board of
Directors in January 2007.

Length of Term: 3 years
Tenure on the Board of Directors: 11 months



Section 2 Management and Corporate Governance

Executive Management

— WIN TYRY

S

Executive Management Members

Back row (Left to right)
Gokhan Ertiirk, Suavi Demircioglu, Oguz Vecdi Oncu, Eglantine Delmas, Arif isfendiyaroglu, Gultekin Demiray,
Tanju Kaya, Bora Bécugdz, Wouter van Roste, Raif Deniz Yurtsever, Mustafa Aydin, Mehmet Ali Yetim

Front row (Left to right)
Huseyin Uyar, Fikret Ozdemir, Bruno Accou, Hakan Ates, Fikret Arabaci, Eric Hermann, Cafer Bakirhan
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Hakan Ates

Bora Bociigoz

Gokhan Ertiirk

Suavi Demircioglu
Oguz Vecdi Oncii

Arif Ozer isfendiyaroglu
Hasan Hiiseyin Uyar
Tanju Kaya

Mustafa Aydin

Wouter Van Roste
Mehmet Ali Yetim
Cafer Bakirhan
Hiiseyin Sami Celik
Fikret Ozdemir
Goktug Demiray
Dilek Duman

ismail H. Ergener
Derya Kumru

Fatih Arabacioglu
Mehmet Metin Aytekin
Haldun Alperat

Raif Deniz Yurtseven

President, CEO and Board Member

Executive Vice President - Treasury Group

Executive Vice President - SME and Agricultural Banking Group
Executive Vice President - Financial Affairs Group

Executive Vice President - Centralized Operations Group

Executive Vice President - Retail Banking Group

Executive Vice President - Corporate and Commercial Loans Group
Executive Vice President - Administrative Services Group

Executive Vice President - Retail, SME and Agricultural Banking Loan Allocation and
Foreign Subsidiaries and Branches Group

Executive Vice President - Public Project Finance and Corporate Banking Group
Executive Vice President - Commercial Banking Group

Executive Board Member - DenizBank Financial Services Group Investment Companies
General Manager - DenizYatinm Securities

General Manager - DenizFactoring

General Manager - Denizleasing

General Manager - Intertech

General Manager - DenizBank AG

General Manager - DenizBank Moscow

General Manager - Deniz Portfolio Management

General Manager - DenizTirev Securities

General Manager - Ekspresinvest Securities

General Manager - Deniz Life Insurance

Hakan Ates
President, CEO and Board Member

Bora Bociigoz

Treasury Group, Executive Vice President
Bora Bécugoz was born in Karabuk in 1967.
A graduate of Bogazici University, Faculty
of Economics and Administrative Sciences,
Department of Business Administration in
1989, Mr. Bécligdz began his banking career
in 1989 as a management trainee in Garanti
Bank. He was employed by Esbank from
1990 to 1994, by Bank Ekspres in 1994, and
later by Toprakbank as the Head of the
Securities Division until 1997. Mr. Bécugoz
then served as the Treasury Coordinator
and Executive Vice President in Kentbank
from 1997 to 2002. He joined DenizBank as
the Executive Vice President responsible
for the Treasury Department in February
2002.
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Gokhan Ertiirk

SME and Agricultural Banking Group,
Executive Vice President

Born in Kirklareli in 1970, Mr. Ertlrk
graduated from the Bogazigi University IT
Department in 1992 and subsequently from
the Business Administration and International
Relations Departments of the same university
with a double major. He began his career
at the Data Processing Center of Turkish
Airlines in 1993 and worked at Iktisat Bank's
Cash Management and Electronic Banking
Department and Turk Ekonomi Bank's Cash
Management Department before joining
Akbank as Head of the Department
responsible for SME Banking, Agricultural
Banking and Cash Management. He joined
DenizBank in November 2006 as the
Executive Vice President Responsible for
SME and the Agricultural Banking Group.

Suavi Demircioglu

Financial Affairs Group, Executive Vice
President

Suavi Demircioglu was born in Edirne in
1967. A graduate of the Middle East
Technical University, Faculty of Economics
and Administrative Sciences, Department
of Business Administration in 1990, Mr.
Demircioglu began his banking career at
Finansbank and worked in the Financial
Control and Planning Department for eight
years, followed by assignments as an ALCO
member and as the Main Banking Software
Project Co-leader, rising to Group Head. He
joined Alternatifoank in 1998 as the Executive
Vice President in charge of Financial Control,
Planning and Accounting and at the same
time served as a member of the TUSIAD
Risk Management Subcommittee. He
worked as an Executive Vice President at
Osmanli Bank for a year in 2000, as well as
being a Board Member and a Statutory
Auditor at its subsidiaries. Subsequently,
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Mr. Demircioglu was an Executive Vice
President at Halkbank and the Financial
Affairs Director at The Marmara Hotels in
2002. Since January 2005, he has been the
Executive Vice President in charge of the
Financial Affairs Group at DenizBank.

0Oguz Vecdi Oncii

Central Operations Group, Executive Vice
President

Oguz Vecdi Oncl was born in Hatay in 1961.
After graduating from Middle East Technical
University, Political Science and Public
Administration Department in 1986, Mr. Oncii
earned his Master's Degree in International
Trade from Istanbul Ticaret University in
2003. He started his banking career in 1986
in the Foreign Trade Department of
Interbank. Following his posts as Operations
Center Manager and Head of Operations
Department in the same bank, he joined
DenizBank in 1997 as the Central Operations
Group Manager. Since May 2007, Mr. Onctl
is performed similar duties at DenizBank as
the Executive Vice President responsible
for the Central Operations Group.

Arif Ozer isfendiyaroglu

Retail Banking Group, Executive Vice
President

Avrif Ozer isfendiyaroglu was born in Kitahya
in 1968. A graduate of Istanbul Technical
University, Textile Engineering Department
in 1990, Mr. isfendiyaroglu earned his
Master's degree from Manchester Business
School and Istanbul Bilgi University in 1998-
2000. He began his banking career in 1990
as an Assistant Specialist at Garanti Bank
Securities Department and was appointed
to the Treasury Department as a Specialist
in 1991, where he was promoted to Director
at of the same department. Mr.
isfendiyaroglu was the Retail Banking
Department Manager at Garanti Bank from
1996 to 1999, after which he served as its
SME Banking Department Manager and
Marketing/CRM Department Manager. He
joined DenizBank as the Executive Vice
President responsible for the Retail Banking
Group in April 2004.
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H. Hiiseyin Uyar

Corporate and Commercial Loans Group,
Executive Vice President

H. Huseyin Uyar was born in Yozgat in 1962.
A graduate of Dokuz Eylul University, Faculty
of Economics and Administrative Sciences
in 1983, Mr. Uyar received his Master's
degree in Economics from Istanbul University
Institute of Social Sciences in 1987. Mr. Uyar
began his banking career at Interbank in
1985 and joined Garanti Bank as an internal
auditor the same year. From 1990 to 1993,
he worked on the Board of Internal Auditors,
as well as in Branch Operations and
Marketing Departments at Demirbank until
he transferred to Bank Ekspres where he
was the Loans Manager from 1993 to 1997.
He joined DenizBank in 1997 as the Manager
of the Loans Group and was promoted to
Executive Vice President responsible for the
Corporate Banking Group in November
2002. Currently, he is the DenizBank
Executive Vice President responsible for the
Commercial Banking Group.

Tanju Kaya

Administrative Services Group, Executive
Vice President

Tanju Kaya was born in Artvin in 1964. After
graduating from Gazi University, Faculty of
Economics and Administrative Sciences,
Department of Public Administration in 1985,
Mr. Kaya began his banking career in 1986
at Pamukbank's Financial Analysis
Department. He then worked at Turk
Ekonomi Bank, Marmara Bank and
Alternatifoank. From 1994 to 1997 he worked
as the Marketing Manager and later as a
Branch Manager at Bank Ekspres. He joined
DenizBank in 1997 as the Ankara Branch
Manager and was subsequently promoted
to Central Anatolia Regional Office Director
at the beginning of 2002. Mr. Kaya has been
serving as the DenizBank Executive Vice
President responsible for the Administrative
Services Group since July 2008.

Mustafa Aydin

Retail, SME and Agricultural Banking Loan
Allocation and Foreign Subsidiaries and
Branches Group, Executive Vice President
Born in Ordu in 1967, Mustafa Aydin
graduated from Ankara University,
Department of Public Administration in 1987.
Mr. Aydin began his banking career in 1987
as an Internal Auditor at Tébank. Following
his positions in the Marketing Departments
of Demirbank and Bank Ekspres, he worked
as a Branch Manager at Bank Ekspres. Mr.
Aydin then joined DenizBank in 1998 as the
Kozyatagi Branch Manager. He
subsequently acted as the Zincirlikuyu
Branch Manager, Commercial Banking 2nd
Region Marketing Group Manager and
Istanbul and Anatolia Regional Office
Manager. Since May 2007, Mr. Aydin has
been the DenizBank Executive Vice
President responsible for Retail, SME and
Agricultural Banking Loan Allocation and
Foreign Subsidiaries and Branches Group.

Wouter Van Roste

Public Project Finance and Corporate
Banking Group, Executive Vice President
Wouter Van Roste was born in Belgium in
1965. A graduate of Limburg University
(Belgium) Marketing Department in 1987,
Mr. Van Roste is currently working towards
his MBA degree. After beginning his banking
career in Bacob Bank in 1989, he held
several positions in Paribas Bank Belgium
and Artesia BC in the Corporate Sales,
Structured Products and Foreign Exchange
Derivatives Departments before joining Dexia
in 2002, where he worked in Financial
Engineering and Derivative Products
Departments within the Treasury and
Financial Markets Group, and in Structured
Finance and Export Finance Departments
within the Public and Project Finance Group.
He joined DenizBank in November 2006 as
the Executive Vice President responsible
for the Public and Project Finance Group.
Since April 2007, he has been the Executive
Vice President responsible for the Public
Project Finance and Corporate Banking
Group at DenizBank.



Mehmet Ali Yetim

Commercial Banking Group, Executive Vice
President

Mehmet Ali Yetim was born in Edirne in
1962. After graduating from Middle East
Technical University, Department of
Business Administration in 1984, Mr. Yetim
began his banking career as a management
trainee at Interbank in 1987 and later worked
as an Auditor on the Board of Internal
Auditors. He then became an Operations
Manager at the Izmir and Adana Branches.
Mr. Yetim was subsequently employed by
Chase Chemical Bank's Izmir and Istanbul
Branches as a Corporate Banking Manager
before joining the Istanbul Representative
Office of Chase Manhattan Bank. Mr. Yetim
worked in Osmanli Bank's Levent and Sigli
Branches as Branch Manager and at
Citibank as a Sales Coordinator before
joining Denizbank as the Avcilar Branch
Manager in 2003. Mr. Yetim took part in
establishment of the Istanbul Corporate
Branch in 2004, where he also served as
the Branch Manager. He was promoted to
Executive Vice President responsible for the
Corporate Banking Group at DenizBank in
December 2006. Since April 2007, Mr. Yetim
has been the Executive Vice President
responsible for the DenizBank Commercial
Banking Group.

Cafer Bakirhan

DenizBank Financial Services Group
Investment Companies, Executive Board
Member

Cafer Bakirhan was born in Erzurum in 1963.
After graduating from Ankara University,
Faculty of Political Sciences, Department of
Economics in 1985, Mr. Bakirhan received
his Master's degree in Business
Administration from the same university. He
began his professional career at the Capital
Markets Board in 1985, after which he was
employed as Kentbank's Investment Banking
Department Coordinator and as an Executive
Vice President and Consultant for Kent
Investment and Securities. He joined
DenizYatinm Securities in 1999 as the
General Manager and has been serving as
an Executive Board Member at DenizYatinm
Securities, Deniz Portfolio Management,
EkspresInvest and DenizTurev Securities
since June 2005.
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Hiiseyin Sami Celik

DenizYatirm Securities General Manager
Born in Mugla in 1965, Huseyin Sami Celik
received his undergraduate degree from
Middle East Technical University,
Department of Metallurgical Engineering.
From 1990 to 1991 Mr. Celik worked in Gedik
Holding as a Sales Engineer, after which he
was employed by Toros Securities as the
Stock Market Transactions Manager from
1991 to 1995. Subsequently, he worked as
an Executive Vice President at Sahin
Securities between 1995 and 1997 and as
the Branches Marketing Manager at Kent
Investment Securities from 1997 to 1999.
Mr. Celik then worked as an Executive Vice
President at DenizYatinm Securities between
1999 and 2005 and has been serving as
the General Manager of DenizYatirm
Securities since June 6, 2005.

Fikret Ozdemir

DenizFactoring General Manager

Fikret Ozdemir was born in Kayseri in 1959.
After graduating from Atatlrk University,
Faculty of Business Administration in 1980,
Mr. Ozdemir began his banking career in
1981 on Pamukbank's Board of Internal
Auditors, during which time continued to
serve in managerial positions at the Head
Office and at the branches of this bank. He
joined DenizBank as the Izmir Branch
Manager in 1997. During the restructuring
of the Bank, he established the Aegean
Regional Office and assumed the duty of
Executive Vice President responsible for
Corporate Marketing (in charge of the
Aegean, Mediterranean and Istanbul Il
regions as well as the Head Office Corporate
Marketing) in December 2002. Mr. Ozdemir
successfully set up the Corporate Banking
Group within the scope of the 2004 Yeni
Rota (New Route) initiative. He has been
serving as the General Manager of
DenizFactoring since May 2004.

Goktug Demiray

DenizlLeasing General Manager

Goktug Demiray was born in Ankara in 1957.
After graduating from Ankara University
Faculty of Political Sciences in 1980, Mr.
Demiray started his banking career in 1981
as an Assistant Auditor on the Board of
Internal Auditors of isbank, where he worked
for ten years in various managerial level
positions. He then served as the Financial
Affairs Manager at the Evyap Group and
Milliyet Newspaper. Following his six and a
half years of private sector experience, he
joined DenizBank during its establishment.
He successfully served as the Bakirkdy
Branch Manager during the Bank's
development process. Mr. Demiray was
appointed as the Head Office Istanbul |
Region Manager in December 2002 and
has been serving as the General Manager
of DenizLeasing since May 2004.

Dilek Duman

Intertech General Manager

Born in Samsun in 1967, Dilek Duman
graduated from Bogazici University
Department of Computer Engineering in
1990. Ms. Duman began her career as a
software analyst at Promaks Inc. in 1989.
She then joined Intertech as a technical
consultant and later transferred to
DenizBank's Information Technology
Department in 1997. She has been serving
as the General Manager of Intertech since
May 2004.

Dr. ismail H. Ergener

DenizBank AG General Manager

Dr. ismail H. Ergener was born in Istanbul
in 1955. After graduating from Ankara
University Faculty of Political Sciences in
1978 and receiving his Ph.D. in Social
Sciences and Economics in 1982, Dr.
Ergener began his banking career in 1984
at Interbank and later transferred to Iktisat
Bank. He went to Germany in 1989 as a
representative of the Turkish Development
Bank and began working for Deutsche
Turkische Bank in 1991, after which he
became the General Manager of Express
Trade Bank in 1995. He continues to serve
as the General Manager of DenizBank AG,
where he started in the same capacity in
January 1997.
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Derya Kumru

DenizBank Moscow General Manager
Derya Kumru was born in Balikesir in 1964.
After graduating from Ankara University
Faculty of Political Sciences in 1986 and
receiving his Master's degree from Istanbul
University, Mr. Kumru began his banking
career at Esbank as an Assistant Internal
Auditor and then worked at the bank's Izmir,
Mecidiyekdy, Kartal, Yenibosna and Merter
branches in various managerial positions.
In 1997, he was appointed as the Executive
Vice President responsible for Loans and
Marketing. At the same time, he served as
the General Manager and as a Board
Member at the Bank's financial subsidiaries.
He joined DenizBank at the end of 1999 and
served as its Executive Vice President
responsible for Marketing, Cash
Management and New Projects as well as
the General Manager and as a Board
Member at DenizFactoring and
DenizLeasing. Mr. Kumru has been the
General Manager of DenizBank Moscow
since 2004.

Fatih Arabacioglu

Deniz Portfolio Management General
Manager

Fatih Arabacioglu was born in Gaziantep in
1966. After graduating from Ankara
University, Faculty of Political Sciences in
1988, Mr. Arabacioglu received his Master's
degree in International Banking and Finance
from Heriot Watt University in Edinburgh.
He worked as an Investment Specialist at
Deloitte Touche from 1988 to 9991 and at
Vakif Invest between 1991 and 1993. Mr.
Arabacioglu continued his career at Kent
Invest Securities as the Capital Markets
Group Manager. After working at iktisat
Invest as an Executive Vice President
between 1998 and 1999, he served as an
Executive Vice President at DenizYatinm
Securities until 2004. Mr. Arabacioglu has
been serving as the General Manager of
Deniz Portfolio Management since June
2004.
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Mehmet Metin Aytekin

DenizTurev Securities General Manager
Mehmet Metin Aytekin was born in Kilis in
1966. After graduating from Middle East
Technical University, Faculty of Economics
and Administrative Sciences, Department
of Political Science and Public Administration
in 1989, Mr. Aytekin worked as an Auditor
at the Capital Markets Board between 1989
and 1997. Subsequently, he was employed
as an Executive Vice President at Bayindir
Securities and then served as the General
Manager of Eti Securities between 1998 and
2003 and as the General Manager of
Bumerang Securities until 2004. Mr. Aytekin
has been the General Manager of
DenizTurev Securities since 2004.

Haldun Alperat

Ekspresinvest General Manager

Haldun Alperat was born in Istanbul in 1970.
After graduating from Bogazici University
Department of Mechanical Engineering in
1994, Mr. Alperat received his MBA degree
from Wolverhampton University. He began
his professional career as an Equity Analyst
at Garanti Investment Bank and performed
the same role at Caspian Securities from
1997 to 1998. After serving as the Assistant
Manager of the Research Department at
Ege Invest from 1998 to 2001, he was
employed by Raymond James Securities
as a Director until 2003. Mr. Alperat then
worked as an Executive Vice President
responsible for the Research Department
at Ekspreslnvest between 2003 and 2006.
He became a Fund Manager and a partner
at Fideltus Capital in from 2006 to 2007. Mr.
Alperat has been serving as the General
Manager of Ekspreslnvest since 2007.

Raif Deniz Yurtseven

Deniz Life Insurance General Manager
Raif Deniz Yurtseven was born in Tekirdag
in 1965. After graduating from Marmara
University Faculty of Economics and
Administrative Sciences in 1988, Mr.
Yurtseven received his Master's degree from
the same university. He began his banking
career at Pamukbank's Securities
Department and then worked as the Portfolio
and Marketing Manager at Ekinciler
Securities, the Marketing Manager at Merrill
Lynch in USA, the Corporate Sales Manager
at AXA Oyak Life Insurance and finally as
the Sales and Marketing Manager at Oyak
Pension. Mr. Yurtseven joined DenizBank in
2004 as the Insurance Products Group
Manager and has been serving as the
General Manager of Deniz Life Insurance
since April 2007.



Auditors

Mehmet Ugur Ok

Auditor

Born in Istanbul in 1951, Mehmet Ugur Ok
graduated from Economic and Commercial
Sciences Academy. Mr. Ok began his
banking career at isbank as an Internal
Auditor in 1975 followed by employment at
the International Marketing Department at
the Sisli Branch of Interbank. He also held
managerial positions at the Kadikdy and
Emindnd branches of Digbank (now
Fortisbank). Following his position at Digbank
as the Executive Vice President responsible
for the Financial Institutions, Human
Resources and Retail Banking Groups, he
worked as a Consultant. Mr. Ok joined
DenizBank in October 2006 as an Auditor.

Date of Assignment: 2006
Length of Term: 17 months

Cem Kadirgan

Auditor

Cem Kadirgan was born in Istanbul in 1964.
After graduating from Istanbul University
Department of Economics in 1986, Mr.
Kadirgan began his career at the Export
Department of Mensucat Santral Inc.
Following his assignment in the same
company as a research analyst, he worked
for Denet TouchRose Independent Audit
Inc. from 1989 to 1992. He joined Hurriyet
Newspaper and Printing in 1992 and worked
there as the Audit Group Manager until
December 1996. In 1997, Mr. Kadirgan
began working at Vestel Electronics as the
Budget Control Group Manager and was
promoted to Financial Affairs Director in
2002, a position he continues to serve in
today. He has also been employed by
DenizBank since 1998 as an Auditor.

Date of Assignment: 2006
Length of Term: 2 years

Committees

Detailed information on the committees
formed by the Board of Directors is
presented in Section “4.9 Number, Structure
and Independence of the Board
Committees” within the Report on
Compliance with Corporate Governance
Principles.

Committees Reporting to the Board
of Directors

e Corporate Governance and Nomination
Committee

e Audit Committee

Executive Committees

e Assets and Liabilities Committee
e Credit Committee

e Disciplinary Committee

e Purchasing Committee

e Communications Committee

e Promotions Committee

e Executive Board
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Committee Meetings

All members of the Board of Directors, Audit
Committee and other committees attended
all meetings fully and regularly during the
reporting period.
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Presented to the General Assembly

DenizBank continued its successful financial performance
in 2007, the 10th year since its inception.

DenizBank continued its prudent growth strategy by giving
priority to effective risk management practices.

DenizBank continued its successful financial
performance in 2007, the 10th year since
its inception.

DenizBank continued its prudent growth
strategy by giving priority to effective risk
management practices. In partnership with
Dexia, a bank that has a strong standing in
the global arena, DenizBank maintained its
rapid and healthy growth by adding many
products to its portfolio and bringing public
finance into its areas of operation.

DenizBank further raised its successful
performance in 2007 with its continued asset
and shareholders' equity growth. Based on
the year-end consolidated financial
statements, total assets grew 27% over the
previous year to YTL 18,647 million and
shareholders' equity increased 24% to reach
YTL 1,678 million. As another indication of
the Bank's continued healthy growth, net
income reached YTL 341 million. Running
parallel to its expanding branch network
and growing customer base, DenizBank's
customer deposits rose to YTL 10,822 million
in 2007.

As an indication of DenizBank's impressive
growth, total loans rose 51% during the past
year. Loans to small and medium-sized
enterprises (SMEs), one of DenizBank's
priority growth segments, registered a 69%
increase. The retail banking segment that
serves personal customers and consumer
loans, excluding credit cards, grew 52%.
Personals loans, another area of focus, grew
51% in 2007 as a result of various campaigns
to tailor the term structure to the individual
needs of consumers and specific institutions
and occupational groups. Commercial
segment loans grew 64% as a result of the
newly launched commercial centers and the
rate of growth for corporate loans was 33%.

The highest growth rate among consumer
loans was registered in home loans, which
increased approximately 90% since the
beginning of the year. In addition to the
individual home loans extended to
consumers, DenizBank supported its home
loan sales via project-based joint ventures
with contractor firms in 2007.

Although it was the first year of its partnership
with Dexia in project finance, DenizBank
managed to reflect the business potential of
this market in the business volume created
through their cooperation. The Bank also
entered many new sectors aside from those
that were targeted. Dairy husbandry, foundry
and cement all added to the transaction
volume of US$ 760 million in 2007.

DenizBank is the only private-sector bank
to create a designated team and a branch
network for the agricultural sector. Increasing
in number to 120 in 2007, the Agricultural
Banking branches expanded the Bank's
geographical reach and scope. DenizBank
helped more than 100,000 producers and
extended YTL 565 million in loans. Through
its Uretici Kart (Producer Card), a service
offered for the first time anywhere in the
world to Turkish agricultural producers,
DenizBank acts as an intermediary for the
purchases and payment transactions farmers
need to make. The Producer Card also
provides farmers with short-term agricultural
loans. Medium and long term loans, such
as tractor and equipment loans, loans
specific to operation segments and special-
project investment loans were offered in
equal installments or flexible repayment
schedules. All loans for the sector are tailored
to the farmers' production cycles and cash
flow patterns.
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DenizBank will increase its efficiency by
continuing to reduce its costs. We will raise
our profitability by focusing on niche markets
such as shipbuilding, tourism, agriculture,
healthcare and international contracting
businesses. Improving the utilization of our
alternative distribution channels, we will offer
many products and services to our
customers through the portals we create
over the branches and these channels.

The commitment of our majority shareholder
Dexia creates strategic value and we aim
for further growth in public and project
finance. While becoming part of the global
leadership in this sector, the partnership
between Dexia and DenizBank is seeking
to create real value for all our customers.
Expansion of our universal banking franchise
network is also among our future plans.

Being a member of the Dexia Group will
provide DenizBank with enhanced
competitive power in the corporate and
commercial banking segments as well as
larger-volume and cheaper funding
opportunities. As a result, the Groups
international correspondent bank network
will be used more effectively. The capacity
to create new business opportunities will
increase as access grows to Dexia's
customer network, offering the opportunity
to create a more extensive product portfolio.

We thank our employees for their dedicated
and successful work, our valued
shareholders for their continued moral
support and our clients and business
partners for their trust.

Board of Directors



Human Resources

DenizBank's domestic branches increased to 320 and its
staff to 6,634 as of the end of the year. DenizBank Financial
Services Group, including DenizBank and its 13 subsidiary
companies, ended 2007 with 7,577 employees.

In line with its expanding organization,
branch network and increasing number of
products and services, DenizBank
continued to employ new personnel. Its
domestic branches increased to 320 and
its staff to 6,634 employees as of the end
of the year. DenizBank Financial Services
Group, including DenizBank and its 13
subsidiary companies, ended 2007 with
7,577 employees.

To direct the candidates to areas where
they would be most productive, DenizBank
follows the “Right Candidate for the Right
Job” principle in its recruitment process.
High school and university graduates were
preferred in 2007 depending on the
positions available. How the candidates fit
the Bank's corporate culture and image
was a significant factor.

The prioritized criteria for positions that
require banking experience were at least
2-3 years of experience in their fields,
capabilities that are compatible with the
job, and value-added creating, problem
solving and analytical thinking qualities.

Recruitment criteria, required training and
the career planning process for recent
graduates and experienced candidates
are documented and implemented. Years
of experience, technical knowledge,
management skills and the training required
for each position, as well as the vertical
and horizontal career paths, are placed on
the Bank's Intranet and can be accessed
by the employees.
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In an attempt to develop “future executives”
from within the Bank, employees are
encouraged to participate in programs to
further their careers. Internal or external
personal development, technical training
sessions, and certificate programs based
on their career plans provide the potential
development they need for advancement.
In 2007, three out of five managerial or
higher positions were filled from within the
Bank.

DenizBank's Promotions Committee meets
twice a year, in April and October, to decide
on promotion requests. The Committee
evaluates and acts upon the promotion
recommendations submitted by the
Managers for their subordinates. The
evaluation process takes into account their
career experience, knowledge and skills
required for a higher level position. Their
in-house and external training participation
and performance is also considered. In
2007, nearly 1,600 deserving employees
were promoted to a higher-level position.

The bonus system, PUPA bonus structure
and “Consistency Bonus” are in place to
reward and maintain exceptional
performances by branch portfolio managers
and operations personnel. A “Service
Quality Bonus” is awarded to tellers and
branch security personnel based on criteria
such as their approach to customers,
conformity with the Bank's corporate identity
and other general attitudes and behavior,
as well as the assessment and approval
by Branch and Regional Managers.

Through the Intranet, e-mails and meetings
held at the Head Office or at the Regional
Offices, employees are regularly updated
about human resources and training
policies and practices as well as
developments regarding the Bank.
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Deniz Academy organized 1,900 training programs in

2007 and each employee averaged 6 days of training.
The target for 2008 is 8 days of training per person.

Deniz Academy

In parallel to the rapid growth and goals of
DenizBank Financial Services Group, the
Training Department was restructured
during the year in order to support and
develop the careers of employees through
a holistic and systematic approach utilizing
all learning processes. Continuing its
activities under the name of Deniz
Academy, the Department takes an
academic approach to learning with the
mission of providing a valuable experience
for the Bank's employees.

Focusing on better serving DenizBank's
customers, Deniz Academy formed its
organizational structure by creating
roadmaps for the training requirements of
each position and title for all branch
employees. The Academy also created and
launched a portal where employees can
monitor their training processes to guide
their improvement. 98% of the employees
gave a favorable opinion of the portal in a
survey conducted during the week the
portal was launched.

The majority of the Deniz Academy
attendees are managers who were recently
hired or promoted from within the Bank. To
devise programs that will assist the
development of new captains promoted to
managerial positions, development
requirement analyses are performed in
consultation with the managers and unique
management programs are designed for
Deniz Academy. In addition, Deniz
Academy has begun efforts to create joint
management programs with Dexia
Corporate University. A “Welcome” package
is being created for the Bank's new
employees and e-learning will be actively
used in this package.

Many basic development programs were
undertaken by DenizBank's Training
Program this year. The “Guides of Deniz”
project is part of a long-term effort towards
facilitating internal volunteer trainers from
the Bank to instruct many of the basic
development programs. In order to
undertake the increasingly demanded
training activities, Deniz Academy opened
the “Campus,” a luxurious training facility
with 15 classro